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Let’s Talk _ _
F )@A[) Background: Why did we do this study
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A The data tell us that Chatham-Kent is a region of
O2Y UNJ aiax




Let's Talk
| Local context: ChatharKent

A By acreage, Chatham-Kent grows more
vegetablesthan any other region in Ontario

A In Canada:
I #1 producer of tomatoes &
I #2 producer of cucumbers, Brussels sprouts

A In Ontario:
I #1 producer of
| #2 producer of

Census of agriculture, 2011



Let's Talk

(A1) Local context: ChatharKent

A AND YET: fruit and vegetable consumption remains
the lowestin OntaricK F YR O2 Yy U A ydzl f €
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Lets

Talk
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Local context: ChatharaKent, ON

A Meanwhile, obesity and overweight continue to rise
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In 2011, more CK
residents were
obesethan were
overweightfor

the first time




WHAT IS GOING ON?



Let's Talk _
" Background: Getting started

A CK Official Plan Amendment
A Healthy Communities Partnership

A Wanted to understand food from the
O2YYdzy Al éQa LISNERLISOU )

A Key Question:

How can we be the lowest consumers of the
produce that we are the highest producers of?



Let's Talk _ o
" Research Design: How we did it

A Community-based participatory research design

A Methods of Data Collection
I Survey, Interviews, Focus groups

A Research Objectives:
I To describe and understand the food culture in CK
I To engage the CK community
I To inform decision making and policy regarding food




Let's Talk _ o
" Research Design: How we did it

A Research was conducted throughout May and
June 2012

A Survey:
I 1275 respondents (online & by paper)

A Focus groups and Interviews:

I Over 250 respondents from all corners of the
CK community



SO, WHAT DID CHATHAMNT SAY?
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PRELIMINARY RESULTS

Michaela Smith, Epidemiologist

s " Chatham-Kent
BoOBAE et
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A Survey data
I Concerns and values around food
I Food consumption
I Food avallability, accessibility and affordability
I Local food

A Emerging themes and preliminary suggestions
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SURVEY DEMOGRAPHICS



Let’s Talk

Age and Gender
FQEW

n=1231 n=1230

‘20% .

w<30 30-39 =40-49 m50-59 m60+ = Males m®Females



Let’s Talk _
F Gross household income
-lgkv..

‘\!
)
n=1132
A%
>
16%
14%
= < $20 000 $20 001-40 000
$40 001-60 000 $60 001-80 000
= $80 001-100 000 m $100 001-150 000 m < $20 000 $20 001-60 000

m $150 000 + m $60 001-100 000 = $100 000 +



Let's Talk _ , .
F Relationship between age and income
Ve S\

n=1127

30-39

<30

0% 25% 50% 5% 100%

m<$20000 1 $20000-60000 m $60000-100000 m $100 000 +



Let's Talk _ _
" Highest level of completed education

n=1215 A Most respondents had
college diploma/
certificate

A More than 25% had
38% . OKSf 2 NDa
higher

Less than high school
High school diploma
College diploma/certificate
Bachelor's degree
m More than Bachelor's degree



Let’s Talk
Q

n=1218
= White/Caucasian Other
Native/Aboriginal = Multi-ethnic wEnglish mFrench m Other
m Hispanic/Latino m Asian

m African/Carribean



Let’s Talk

How long have you lived in CK?

N=1267 A Most respondents had
lived in CK for more
than 5 years

A Less than 5 years:
higher percentage of
I males
I residents <40

Less than 5 years I residents with incomes
m More than 5 years

m Never lived anywhere else <$40 000
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Let's Talk
" What does food mean to you?

(
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Let's Ta||<

What does food mean to you?
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cultures and methods and things. If you are someone who is intereste
Ay FT22RX A0Qa a2YSOGKAYy3 GKI O @2dz

-General Focus Group, Chatham

& v

\I

(oL

.

(2 \J
ANRPSGAY I GKSANI LINRRdAzOS

A ) . . A
ddzS a a I F I NS AU ©2dzft R 0S
f

u KA a
Ad GKSANIfATFTSO

-General Focus Group, Chatha



Let's Talk
" What does food mean to you?

A We also heard that food can be a trap or a
burden, a struggle and a source of stress

4 )

GC22R Aa Tdzyz L t20S T22Rd |[9OSNEBUK
food, getting together. It makes you sad when you think a lot
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-Employment and Social Services Staff Focus Grqup
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Let’s Talk _
| What does it mean to eat well?
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and having a time to eat. Not eating in a rush,
really eating and enjoying the food and chewing
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-Immigrant and Newcomers Focus Group
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What does it mean to eat well?
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Let's Talk

What does it mean to eat well?
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Let's Ta||<
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Let’s Talk _ _
‘ What Is a typical meal for you?

dinner together particularly. We are lucky because my husband
works from home so we can do that. | typically cook every meal
which is a lot but | am really concerned about what my kids eat anc
| think that we need to start them very young on eating well so we
eat a lot of vegetables, grains and protein but not always meat...ye
YSFEE GAYS&a NB OSNE AYLRZNII Y

/é(L KIS | e2dzy3 FlFYAte &z )\@
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\ -General Focus Group, Chatha
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depends what there is to eat in the fridge. Often, if
| would choose a typical meal, it would be at the
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Let’s Talk_ What is the most important concern
you have about food?

n=1208
That food is nutritious 40%
The amount of time to prepare/cook meals 17%
That food is cheap 10%
That food is conveniently accessible 10%
No concerns about food 9%
That food is grown locally 8%

That food is prepared locally 3%

That food is organic 1%

That food is culturally diverse 1%



Let’s Talk_ What is the most important concern
you have about food?

A <30 ¢ more concerned that food is cheap

A 30-59 ¢ more concerned about the amount of
time to prepare meals

A 60+ ¢ more concerned that food is local



Let S,%Talk y In general, how healthy would you say
-y your diet is?

N=1202 A Most respondents said
their diet is healthy
(41%) or somewhat
healthy (36%)

4%

9%

36% . .
A BUT: major differences

based on age and

Not at all healthy/Unsure Income

A little bit healthy
Somewhat healthy
m Healthy
m Very healthy




Let's Talk _ _
F How healthy Is your diet, by age
Ve S\

n=1180

60+

50-59

40-49

30-39

<30

0% 50% 100%

= Not healthy/A little healthy/Unsure = Somewhat healthy = Healthy m Very healthy



Let's Talk |
" Food and health across the lifespan
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perspective changes, and even just from life experiences. | thin
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Let's Talk _ _ _
F How healthy Is your diet, by income
Ve S\

n=1086

$100 000 +

$60 000-100 000

$20 000-60 000

< $20 000

0% 25% 50% 75% 100%

= Not healthy/A little healthy/Unsure = Somewhat healthy = m Healthy  m Very healthy
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Let's Talk _ What are your top priorities when
F purchasing food?

n=1269

Price 77%
Health/nutrition 69%
Fresh 53%
Locally grown 28%
Taste 23%
Convenience 18%
In-season 15%
Variety 15%
Brand name 8%
Organic 3%

Culturally diverse 2%



Let's Talk N :
" Top priorities when purchasing food

A <30 ¢ more likely to say price, taste
A 60+ ¢ more likely to say locally grown, in-season

A Males ¢ more likely to say convenience
A Females ¢ more likely to say health/nutrition

A <$20 000 ¢ more likely to say price, convenience
A $100 000+ ¢ more likely to say health/nutrition



Let's Talk _ How often do you eat at sitlown

restaurants?
n=1163 A Most respondents said
2% they rarely ate out at
" restaurants

33%

A Eating out weekly or
55% daily was most common
among seniors, and
those with higher
ety incomes

Several times a month
m Several times a week/Every day



Let's Talk _ Eating at sitdown restaurants,

F by age

Several times a week/Every day

n=1143

Several times a month

Rarely

Never/NA

|
0% 25% 50% 75% 100%

m <30 30-39 140-49 m50-59 m60+



Let's Talk _ o .
" Eatingout for social interaction

/é(L SIG 2dzi ljdzAGS | 06Af Gzzcbxﬁz

got the chilli and they got the baked potato, you know, the things
that | like and are pretty good for you. For supper time, | go over to
2 SYReQa lFo2dzi | O2dzLJ S 2F GAYSa
0 KSNEXgKSY &2dz t AQS ft2yS> (KAyYy3
want to be home eating by yourself all the time. At least there
e2dzQ@¥S 3I20 LIS2LIX S | NP dzy R d¢

\ -Seniors Focus Group




Let's Talk  How often do you eat at fast food
restaurants?

n=1165
A Most respondents said
they ate fast food rarely
or several times a
month

8%

36%

49%

A Eating at fast food
restaurants frequently
was most common
. . Never/NA
among middle income Rarely
respondents Several times a month

m Several times a week/Every day



Let's Talk _ Eating at fast food restaurants,

F by iIncome

n=1054

Several times a week/Every day

Several times a month

Rarely

Never/NA

0% 25% 50% 75% 100%

m<$20000 = $20000-60 000 m $60000-100000 m $100 000 +
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eat they stop at McDonalds. The whole family thing is
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Let’s Talk _ If you eat at restaurants frequently,
F ‘ what are your reasons?

n=505

Easy/convenient 57%

| like the taste

24%

Don't have time to cook

21%

My kids like it 11%

Inexpensive 10%

Food is healthy 5%

Don't know how to cook 4%



Let’s Talk _
| Summary: Eating out at restaurants

A{SYA2NR SIFd 2dz0 G NBaOl
want to eat alone, need social interaction

A Middle income families eat out at fast food
restaurants because they are busy, no time to cook

At S2LX S tA1S SFIOAY3I i N
convenient



ACCESSIBILITY AND
AVAILABILITY OF FOOD



Let's Talk |
) How often do you buy food/groceries?

16
F ‘.‘A%n "

I :

A Overall, most n=1265
respondents shop for
groceries once a week
or more

5%

A Shopping less
frequently is more
common among lower e
income respondents 2-3 times a month

m Once a week
m More than once a week




Let's Talk _ Frequency of grocery shopping,

F by Income

n=1125

More than once a
week

Once a week

2-3 times a month

Once a month

0% 25% 50% 75% 100%

m<$20000 1 $20000-60 000 m $60000-100000 m $100 000 +



Let's Talk '
~ Frequency of grocery shopping

A Shopping less frequently has important implications
for freshness of food, food spoilage

A Many low income respondents talked about their
LINBEFSNBYOS FT2NJ odzée Ay 3a Tz
and not spoil in the fridge



Lets Talk

Where do you buy most of your food?

n=1261 A Vijrtually everyone in CK
gets most of their food
from grocery stores
(97%)

A But people prefer to
shop at different stores
for a variety of reasons

m Grocery store

m Variety/convenience store
Farmer's market
Farm/roadside stand



Let’s Talk_ Why do you buy most of your food at
your preferred location?

n=1261

Low prices 66%
Variety and selection of food 61%
Good quality 61%
It's close to home 56%
Excellent customer service 23%
Accepts food coupons 19%
Culturally diverse food is available 9%
Accepts food vouchers 5%
It's near bus stop/public transportation 3%

This is the only option 3%



Let's Talk _ . .
‘ Choice of preferred shopping location

A <$20 000 ¢ choose low prices
A $100 000+ ¢ choose variety, selection and quality

A Other reasons: price matching, one-stop shopping,
convenience, proximity to other amenities



Let's Talk
‘ How do you get to the grocery store?

A The vast majority of
n=1269 . .
0, 26 10 respondents drive their
o personal vehicle to the
6% ai2NBX

AX. dzi 2yfté AT
Income was more than
$20 000

84%

Drive personal vehicle
Walk
Share ride with family member/friend
Bus or public transit
Bicycle
W Taxi



Let's Talk _ _
F Method of transportation, by income
YVISING

n=1129

$100 000 +

$60 000-100 000

$20 000-60 000

<$20 000

0% 25% 50% 5% 100%

= Drive personal vehicle m Public transportation/Other vehicle m Active transportation
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Getting to the store can be a major
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Let's Talk_ How long does it take you to get to the
store?

=1267
A Most respondents are "

able to get to their
preferred grocery store 10%
In less than 10 minutes

29% 55%

A But: the lower your
Income Is, the longer it
takes you to get there

<10 minutes

10-20 minutes

21-30 minutes
m > 30 minutes



Let’s Talk

Travel time, by income

n=1127

$100 000 +

$60 000-100 000

$20 000-60 000

<$20 000

0% 25% 50% 75% 100%

m <10 minutes = 10-20 minutes m 21-30 minutes  m > 30 minutes
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Let's Talk
| Issue of food deserts

A Large food deserts exist .
throughout Chatham

A On average, poorest
neighbourhoods have 3
variety stores and 3 fast
food outlets closer than the
nearest grocery store

A Unequal access to healthy
foods may further worsen A
health Inequ |t!e s due to Distance (1000 m) of a Grocery Store

- 0% - 1%
0,

SOcio-economic — s

disadvantage 1S O oo

Grocery Stores




Let's Talk L L
\‘ What is it like to live in a food desert?
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k -Youth Focus Grou




Let's Talk L L
" What is it like to live in a food desert?

/é(L GKAY]l] wiKS t20F0A2y 27 %zéém

that we might think as of not really financially responsible but if
82dzQ@S 2yfteée 3I20 alreé pbPun R2Sal|Ad O
0KIF 0§Qa | NRdzy R UKS tdoieNGfeSdsy meafsR | 3 S {
or does it make sense to spend half of that or more on a cab ride
G2 | INRBOSNE &ad0G2NB YR SYR dzhJ G A
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k -Employment and Social Services Staff Focus Grotp




Let's Talk c v oA A . R
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It ties into the larger concern we have right now with
unemployment and our low income citizens. | think that is a huge
AdadzS® LT e2dz OFyQd 3ISi | 00Sdga I
besides fast food, that has so many ripple effects...l think that is
one of the biggest priorities and one of the biggest problems that
ChathamKent is facing. A lot of folks do not have the economic
YSFya (2 | 00Saa KSIFfuoKeée T22RoE
k -Municipal Staff Focus Group




Let’s Talk_ How often do you buy food/groceries
= ‘;, at a convenience store?

n=1224 .
A 68% of respondents said

they NEVER shopped at
convenience stores

A However, shopping at
convenience stores was
more common among.

I Males
I <30 agegroup

More than twice a month I <$20 000 income group
Once a month
m Less than once a month

m Never




Let’s Talk_ WHY do you shop for food/groceries a
the convenience store?

n=395
Store is close to where | live/work 42%
| don't have time to go anywhere else 30%
Food is cheaper 14%
Food is already prepared 6%
Food is better quality 5%
Food is easy to prepare 4%
Store has more variety 4%

Food is healthy 3%

Store is on a bus route 2%



Let’s Talk_ WHY do you shop for food/groceries a
the convenience store?

GLOQAa @2 dziyou dddhjBtnvalk donSaox
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even walk 5 minutes to go to a grocery store and
pick up a loaf of bread, when you can just go
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k -Youth Focus Group
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Let’s Talk _ _
)[™y Shopping at convenience stores

A HOWEVER: focus groups revealed that respondents
RARY Qi O2yaARSNI LX I OSa f
Drug Mart or Dollaramal &8 G O2 Y JSY A Sy (

A Many residents, especially youth and low income
respondents frequently shopped at these locations
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Things are $2 cheaper than
what you can get at the grocery
store. | see people going out
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A 40% of respondents
said they were always
able the buy the food
they wanted in CK

A 58% of respondents
said they were able to
buy the food they
wanted in CK most of

Always the time

m Most of the time
m Never




Let's Ta||<

Price of the food

Local food is not available

Not enough variety

Quality of the food

Culturally diverse food is not available
Fresh food is not available

Organic food is not available

Getting transportation to stores

No grocery store nearby

n=739

7%
7%

5%

21%

21%

18%

13%

27%

What prevents you from buying the
food that you want in CK?

55%



ts lalk_ How often do you buy food/groceries
(S i/ outside of CK?

n=1264

A Nearly half of respondents
(46%) NEVER shop for food
outside of CK
46%

A BUT: >25% of respondents
shop for food outside of CK
once a month or MORE

25%

Never

Less than once a month
m Once a month
m More than once a month



Let S\Talk _ If you buy foodoutside of CK,
- WHERE do you go and WHY?

another area @Vailable better Canada cannot cheese city

convenience costs cottage deais dIfferent family farmer farms find

fOOdS teefreshness mom mitgiuten good greargrocery NAV € here home ILEM'S

Kent Kroger Lambton larger Leamington like live local iocation

lower Market mea Michigan more much need occasionally often 0Nly options

other outside pick Port Huron produce products purchase quality reasons

Sarnia schoor Selection shopping speciaty stands States stop SLOre time Toronto town travel

trip vegetables Visiting when where while work



Let's Talk _ Many peopleshop outside of CK to
save money




Let's Talk_ Others shopoutside of CK to get
specialized items

Yy da 0KSANI {I GddzNRIF& YINJSld 27F°7F
F22R OK2A0OSa dé
4/ 2068y DINRSY al N1 &G Ay [QYT§Z>&SO

N

\
G! adzl £ £ & LgmayBeSounpefivettihes\a jiear]
shop a lot- maybe few hundred dollars from there, they have lots
of Chinese food. Sometimes maybe we [also] go to London and|to
2 AYRA2NI AT 6S ol yid G2 KIS (NI RA
-Immigrant and Newcomer Focus Glroju




Let's Ta||<
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States every weekend and get their supply of groceries. |
RAATALS GUKFEG AYYSyasSte | yR
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milk for a dollar a gallon over there and then bring it back
YR 3S0 0KS S33a F2NJ I R2f¢
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FYeY2NB 0SOlIdzaS 4SS 6SNBYy QI

K -General Focus Groughamesuville

However, some residents feel shoppin
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Let's Talk o _
| 2 K2 Qa aéusiddlahCKA

A Only those with the means to do it

A People overwhelmingly shop elsewhere to save
money, but those who need to save money the most
F NBYy Qi FotS G2 SIS Y

A Most respondents with incomes <$20 000 say they
never shop outside of CK



Let’s Talk_ Frequency of buying food outside of C

F by iIncome

n=1122

$100 000 +

$60 000-100 000

$20 000-60 000

<$20 000

0% 25% 50% 75% 100%

= Never 1 Lessthanonceamonth mOnceamonth ™ Morethanonce a month



Let's Talk o _
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ahdzNJ Ot ASyida whid GKS C22R|.ILy1l8
aLISYR AG f20lffex GKSe@QNB |(yzia
F ONRPada OGUKS 02NRSNE (0KSe@QNB y2i

Windsor or London or wherever and shop, these are the
people who shop locally, and where are the politicians to
adzLJLl2 NI G KSYKE

-Food Charity Volunteers Focus Grou




AFFORDABILITY & FOOD SECURI



Let’s Talk Do you have enough money to buy the
= Q food that you need?

n=1228 A 20% of respondents did
NOT have enough money to
buy food they needed

A Food insecurity most
common among:
i Household income <$20 000
I Younger respondents

m Yes No



Let's Talk _ What have you done to get extra
money for food?

Reduced food consumption

Borrowed money from family

Borrowed money from friends

Sold household items

Borrowed money from payday lenders

| did nothing

Borrowed money from bank

n=245

23%

22%

16%

15%

5%

44%

56%



@

G! y20KSNI OF&aS ¢62N]J SN I yR L K
KSFNR 2F>X A0Qa OFffSR aatSSLI|ig?2
the day away two days before their monthly check, because

8 2dzONBE Y2NB Kdzy ANE RdzZNAYy 3 (K RI
sleep the two days before their monthly check and they are up

RdzZNA Y3 GKS yAIKG 06SOlFdzasS GKSé& | N
2F GKS Y2yGK O2YSa | yR GKSeé S

-Employment and Social Services Staff Focus Group
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Let's Talk_ Have you ever used food assistance
programs to supplement your diet?

AhOSNYffS pps 2F NBALRYRS
enough food said they had used food assistance to
supplement their diet

A BUT: This was much higher among low income youth
than low income seniors



Let's Talk_ Have you ever used food assistance

‘,,gkb programs to supplement your diet?

>

n=260

OVERALL

60+

50-59

40-49

30-39

<30

0% 50% 100%

mNo = Yes



Let’s Talk_ Using food assistance differences
between generations

A Low income seniors talked about the importance of
food skills in making their dollars stretch:

s
G, 2dz KIgS (G2 3SG 9w, ONBFIGAGS | 62d
2F GSy o LIQA AYONBRAOGE SO t 2/|@S NI &
because it really makes you work and it makes you stretch

\everything:L Oy YIFI1S | LRald2 R2

M AT

A In contrast, low income youth talked about struggllng
02 1y2¢ oKIO G2 R2 @A0K
prepared or from a box



Let’s Talk_ How do low income youth feel about
using food assistance?

A Food bank use was associated with feelings of
shame, desperation and inadequacy

4 s | N

a2 KSy L
0 SOl dza S

G ., Aaira be pretty desperate [to go to the food bank]. And you
gotta allow yourself to be vulnerable. You have to tell another

LISNE2Y UKFGO @2dz OlFlyy20 | FF2NR |02 4&c
\ -Youth Focus Group







Let's Talk
" What does local food mean to you?

‘\\ /;;[2érf Yéry;;\

o O2YYdzyAue dé

@

GC2NJ YS AG&a& ol aa
as close to home as possible. ,
2 KSGKSNJ AGQa | 3| 9,
garden season, going out to a L . .l
garden and picking it fresh, or aLiQa o2ZNUK AUdQe
going to the grocery store and
finding as much close to home as
L2aaAroft Sog

-General Focus Group, Dresder
/ \ -Youth Focus Group
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GKIF GQa Ay Al dE
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-Immigrant and Newcomers Focus Group
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Let's Talk_ In the last year, how often have you

A Overall, respondents placed
value on food grown in CK,
with 47% buying it as often as
they can

A Another 48% bought local
when It was In season or when
they saw it

A Frequency of buying local food
was more strongly related to
AGE than to INCOME

bought food grown or produced in CK

[ ¢

n=1249

12%

47%

36%

As often as | can
When it's in season
When | see it

m Never/Unsure



Let’s Talk

60+

50-59

40-49

30-39

<30

mwAsoftenaslican = Whenit'sinseason mWhenlseeit m Never/Unsure



Let’s Talk_ I you buy food grown in Chatharient,

F where do you buy it?

n=1180

Grocery store 60%

Farmer's stand

52%

Farmer's market

45%

Directly from local producers 34%

Pick your own 19%



Let's Talk_ If you buy food grown in ChatharKent,
where do you buy it?

A Those with lower incomes were more likely to buy
TNRZY GKS 3INRPOSNE 2NJ T NJ

A Those with higher incomes were more likely to buy
FNRY FTIENNX¥SNXRa aidl yrRasz LY
local producers

A Accessibility is related to income



Let's Talk _ What prevents you from buying more
local food from CK?

n=838
Not sold where | shop 35%
Local food is too expensive 32%
| don't have time to seek it out 28%
There is not enough local food available 27%
| don't know where to find local food 11%
| don't have transportation to seek it out 9%

Buying local is not important to me 4%

| don't like local food 1%



Let’s Talk_ What prevents you from buying more

F local food from CK?

n=838

Not sold where | shop 35%
Local food is too expensive 32%
| don't have time to seek it out

There is not enough local food available

| don't know where to find local food

| don't have transportation to seek it out 9%

3 of top 4 barrier
relate to access
and availability

Buying local is not important to me

| don't like local food



Let's Talk _
" Buying local food: Challenges

A Major challenges identified were time and effort

-

Gw. dzéAy3 201t Ay /Y8 Aa || pK2f
important to you because you have to plan your whole life
around it. You have to make a trip every Saturday morning to
0KS FTFNXYYSNRA YINJSOUZ eé2dz KI @S G
gKI 0SOSN® LOQa y20 O2YyOSYASYyl P

-General Focus Group, Chatha




Let's Talk
| Local food: What about cost?

A Perception that the cost of local depends on where
you buy it

C ) /é(L'-F 82dz 32 G2 %LJ‘
G!' G I INRPOSNE &aG|2NBQ& Ff S51a ABKIEY ON %
usually it is more. At a market grocery store because they are
€2dz 62dzA R 3ISG | |oadding BeNImRIGIELI B2 A (1| DE

\ -Seniorslzc)i/(i()j -Seniors Focus Group




Let's Talk
| Local food: What about cost?

A Perception that local can be economical in bulk, but
requires food skills, ability and knowledge

/gl GKAY] wt20Ff O2adas YZ&E\ﬁKry A
bulk. Like if you buy squash bulk, you can maybe buy it for fift) i
OSyida I aldzaz aK ¢gKSNB Fa Ay |[GKS &
G.dzi AT €&2dz 0dz2 | Ol &asSz AGQ3 NBITf
G, SFK gKSY @2dz 0dz2 | o0A3 | Y2[dzy (i d¢
aL o0dze || 210
0KS FTNBSIT SNe

\ -General Focus Groughamesville
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Let's Talk
| Local food: What about cost?

A In August 2012, conducted a sample of fruit and
veg available throughout CK, in grocery stores,
markets, farm gates/stands, convenience stores

A Average cost of fruit and vegetables available in
August In CK:

i From CK: $5.30/kg

I From ON: $5.03/kg

I
| Price of local is
|
I

_ something we are
From Canada: $4.26/kg still investigating!

i From outside Canada: $4.99/kg



Let’s Talk _ _
" Summary: Purchasing local food in Ck

A Largely a factor of availability, convenience

I People want to buy local food at the grocery store where
they shop for the rest of their food

A Strong relationship with age, more so than income

I Older residents most likely to purchase local food
I Cost s a barrier, but not the most important one

A Local food outside the grocery store may be
cheaper, but harder to get



WRAP UP:
BRINGING IT ALL TOGETHER



Let's Talk _ o
" Major themes: Access and availabllity

A Location of grocery stores in CK has created food
deserts

A Very difficult to access healthy food in CK without a
OSKAOfS O03INROSNE auz2Nba:

A Accessing local food is not easy for anyone in CK ¢
have to organize your whole life around it



Let's Talk _
" Major themes: Local Food

A Perceived as fresher, tastier, healthier, but also more
expensive

A Some re5|dents are willing to pay more for it, some are
V202 a2YS NBaARSyYy(Oa aayL

A Above all, people want greater convenience, more local
produce in grocery stores

A Perceived as important to support the community,
people recognize that farmers need to make a living



Let’s Talk _ Major themes:
Disconnect with Local Food

A Farmers worry people are becoming more and more
RA&EGO2YYSOIUSR FTNRY 6KSND
dzy RSNR UGl YR AG0 FyeéY2NB |\

/dcz NJ LIS2LX S (2 y2i dzyRS\NﬁG I VR
what goes into their food before it gets to their plate,
and what the farmer in the field is actually doing to
produce food for them, if they actually understood
what is happening they would value the food and
GKSeé ¢g2dzf R @I fdzS GKIFG AU

\ -Farmers Focus Grou




Let's Talk _
" Major themes: Value of Food

A When we lose sight of where food comes from, food itself
losesitsvaluec2 Yyt & @I f dzS 06S02YSa acC
A Interesting parallel: When food become too cheap and

abundant, it become disposable ¢ we waste a vast amount of
food compared to other cultures

4 . )
2 a
S 2 L.

GL R2y Qi

f 2YS
in the garbageg L~ K | S
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aoLy /Yyl RIS Al A& {AYR 2F y2NYI

Wa2YSOUKAY3IBXT (KSe& UKNRg Al Ay N KS
-Immigrant and Newcomers Focus Grou
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Let's Ta||<

Major themes: Value of Food

Gt F NIGHAOdz I NI @& b2NIK
S R2Yy QU GKAY 1 | 02 dz

eat every little part of the vegetable (i K S &

FNE SIFGAy3a GKS O2NB

-General Focus Grouidgetown
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I YSNR Oy
gKI O ¢S

very much a throwaway society. If you think of how little

people in other parts of the world have to subsist on, they
R2Yy Qu
a whole head of lettuce because a few leaves are rusty. They
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Let’s Talk _ Major themes:
Food knowledge, awareness and skills

A Knowledge of food, where food comes from is being
lost In younger generations

A People are losing the ability to cook, feed themselves

A Critically important for young low income individuals
¢ most vulnerable group



Let's Talk _ . .
‘ Major themes: Education & Food Skill:

/c’x[ A1S F t20G 27 YéﬁN\HzAG
when they go on sale and | have them In
[the fridge], they tend to go bad because

other than my peppers and spaghetti |
/ R2y Ui 1y26 6KIFG (G2 [R2 &,
‘\ -Low Income Mothers Focus Grou

G2 SQBS NIXAASR | 3ISYSNYXiuoAaAzy 2F O
GKIFIG OFyYy R2 ljdzl yiadey LIKe&aAaAoOa o dzi
make good nutritious choices for

IKSYaSt gSa 2NJ 0221 NJ LINBLJ NB ¥
-General Focus Group, Chatha
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Let's Talk _ _
" Major themes: Low income challenges

A Poorest access to fresh healthy food

A+SNE RAFTFAOMZA G G2 | OOSaz:
food banks with fresh healthy food (not enough
donations, too expensive to buy)

A Lacking food skills which would help to stretch their
dollars



Let's Ta||<

1S o6A3 élfrﬁ > 06SI fF R |
tKSe t20S GUKS o6SFy &arlrtlR Ol dza S
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GKSe R2y Qi 1y26 K2¢g G2 YIS\ AGZ &1
LOQa YIF1Ay3d woSkyae az GKI G Se Q
GKFG e2dz KF@Sy Qi adl NISR FNRY O NJ

k -Food Charity Volunteers Focus Grou




Let’s Talk _
‘ Suggestions for CK: What can we do?

A Focus on accessibility - healthy local food should be
accessible for everyone

A Focus on education ¢ food knowledge, food
awareness, food skills

I Bring food programs back into our schools, focus on kids
while they are young

A Focus on promotion and branding of local food

I CK logo/sticker to promote our products, make them
easier to find



Let's Ta I|<

the school curriculum so that nobody is left out. That would solve
problems of poverty across the board because, you know, they are

learning how to cook. Every single person is learning how to cook.
If they have gardens at school, every single person is learning ho
02 ANRPGD® DNRgzZ O221Z Slio |y

a2YSUKAY3 &dzLISN) FEydlaaao tA]
LI22NJ YIyQa F22R UKIFIG SOSNB2YS
y2 2yS A& 3J2Ay3 G2 T2 ONR1S 2
ANPOSNRARS&aTX KSNBQa K2g (02 YIS

atha

K -General Focus Group, Ch

Major themes: Focus on kids, schools

/;;QSNﬁ 30K22f 3SR OKAfR 32;;\‘
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A Food is survival equipping people with the skills and
knowledge to feed themselves in a healthy way is giving them
UKS G22fa 02 adz2NIWAJSX

162 ¢
K ¢

ﬁLT 0KS LI26SNI 6Syid 2dzi0 F2NJ
1y26 K2g (2 adz2NODAGSD . dzi | ¢
. 2dzONB NRAIKGIEZ 0KSe ¢g2dzZ Ry Qi | &4 dzNI
your milk, dig a hole in the ground down deep enough where |
was very cold.

VQU (1y26 K2gg (2 &dzZNIA
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