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ÅThe data tell us that Chatham-Kent is a region of 
ŎƻƴǘǊŀǎǘǎΧ 

 

 

Background: Why did we do this study? 



ÅBy acreage, Chatham-Kent grows more 
vegetables than any other region in Ontario 
 
ÅIn Canada: 
ï#1 producer of tomatoes & carrots 
ï#2 producer of cucumbers, Brussels sprouts  

 

ÅIn Ontario: 
ï#1 producer of broccoli, cauliflower 
ï#2 producer of peppers, sweet potatoes 

 

Local context: Chatham-Kent 

Census of agriculture, 2011 



ÅAND YET: fruit and vegetable consumption remains 
the lowest in OntarioΧŀƴŘ Ŏƻƴǘƛƴǳŀƭƭȅ ŘǊƻǇǇƛƴƎ 
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Local context: Chatham-Kent, ON 

ÅMeanwhile, obesity and overweight continue to rise 



WHAT IS GOING ON? 



ÅCK Official Plan Amendment 

ÅHealthy Communities Partnership 

ÅWanted to understand food from the 
ŎƻƳƳǳƴƛǘȅΩǎ ǇŜǊǎǇŜŎǘƛǾŜ 

 

ÅKey Question: 

 How can we be the lowest consumers of the 
produce that we are the highest producers of? 

 

Background: Getting started 



ÅCommunity-based participatory research design 

 

ÅMethods of Data Collection 
ïSurvey, Interviews, Focus groups 

 

ÅResearch Objectives: 
ïTo describe and understand the food culture in CK 

ïTo engage the CK community  

ïTo inform decision making and policy regarding food 

 

Research Design: How we did it 



ÅResearch was conducted throughout May and 
June 2012 

 

ÅSurvey:  

ï1275 respondents (online & by paper) 
 

ÅFocus groups and Interviews:  

ïOver 250 respondents from all corners of the 
CK community 

Research Design: How we did it 



SO, WHAT DID CHATHAM-KENT SAY? 



 

PRELIMINARY RESULTS 

Michaela Smith, Epidemiologist 



ÅSurvey data 

ïConcerns and values around food 

ïFood consumption 

ïFood availability, accessibility and affordability 

ïLocal food 

 

ÅEmerging themes and preliminary suggestions 

Focus ƻŦ ¢ƻŘŀȅΩǎ wŜǎǳƭǘǎ 



SURVEY DEMOGRAPHICS 
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ÅMost respondents had 
college diploma/ 
certificate 

 

ÅMore than 25% had 
.ŀŎƘŜƭƻǊΩǎ ŘŜƎǊŜŜ ƻǊ 
higher 
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More than Bachelor's degree 

Highest level of completed education 
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2% 6% n=1226 

English French Other 

89% 

3% 

3% 2% 1% 1% 1% 

n=1218 

White/Caucasian Other 

Native/Aboriginal Multi-ethnic 
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Ethnicity and mother tongue 



11% 

57% 

32% 
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Less than 5 years 

More than 5 years 

Never lived anywhere else 

ÅMost respondents had 
lived in CK for more 
than 5 years 

 

ÅLess than 5 years: 
higher percentage of 

ïmales 

ïresidents <40  

ïresidents with incomes 
<$40 000 

 

How long have you lived in CK? 



¢ILbYLbD !.h¦¢ Chh5Χ 



What does food mean to you? 

ά[ƛŦŜ ŦƻǊŎŜΣ ŜƴŜǊƎȅΣ ǎǳǎǘŜƴŀƴŎŜΦέ 
 

-General Focus Group, Blenheim 

άCƻƻŘ ƳŜŀƴǎ ǎƘƻǿƛƴƎ ȅƻǳ ŎŀǊŜΣ ȅƻǳǊ 
ƭƻǾŜΦ  CƻƻŘ ƳŜŀƴǎ ǎƘŀǊƛƴƎΦέ 
 

-Immigrant and Newcomers Focus 
Group 

άL ŦŜŜƭ ǘƘŀǘ ŦƻƻŘ ƛǎ ŀ ǎƻŎƛŀƭ ǘƘƛƴƎΦ  
Good for like catching up with people 
ƻǾŜǊ ŀ ƳŜŀƭ ŀƴŘ ǎǘǳŦŦ ƭƛƪŜ ǘƘŀǘΦέ 
 

-General Focus Group, Chatham 



What does food mean to you? 

άCƻǊ ƳŜ ƛǘΩǎ ŀƭǎƻ ŀ ǎƻǳǊŎŜ ƻŦ ŎǊŜŀǘƛǾƛǘȅΣ ŀ ǎƻǳǊŎŜ ƻŦ Ŏƻƴǎǘŀƴǘ ƭŜŀǊƴƛƴƎ - of 
cultures and methods and things.  If you are someone who is interested 
ƛƴ ŦƻƻŘΣ ƛǘΩǎ ǎƻƳŜǘƘƛƴƎ ǘƘŀǘ ȅƻǳ ƴŜǾŜǊ ǎǘƻǇ ƭŜŀǊƴƛƴƎ ǿƛǘƘΦέ 
 

-General Focus Group, Chatham  

άL ƎǳŜǎǎ ǘƻ ŀ ŦŀǊƳŜǊ ƛǘ ǿƻǳƭŘ ōŜ Ƙƛǎ ƭƛŦŜΦΦΦ 
ƎǊƻǿƛƴƎ ǘƘŜƛǊ ǇǊƻŘǳŎŜ ƛǎ ǘƘŜƛǊ ƭƛŦŜΦέ 
 

-General Focus Group, Chatham 



What does food mean to you? 

ÅWe also heard that food can be a trap or a 
burden, a struggle and a source of stress 

άCƻƻŘ ƛǎ ŦǳƴΣ L ƭƻǾŜ ŦƻƻŘΦ 9ǾŜǊȅǘƘƛƴƎ ǊŜǾƻƭǾŜǎ ŀǊƻǳƴŘ ȅƻǳǊ 
food, getting together. It makes you sad when you think a lot 
ƻŦ ǇŜƻǇƭŜ ŘƻƴΩǘ ƘŀǾŜ ǘƘŀǘ ƻǇǇƻǊǘǳƴƛǘȅΣ ǘƻ Ƨǳǎǘ ŜƴƧƻȅ ŦƻƻŘΦέ 
 

-Employment and Social Services Staff Focus Group 



What does it mean to eat well? 

ά.ŀƭŀƴŎŜŘ ǿƛǘƘ ŘƛŦŦŜǊŜƴǘ ŦƻƻŘ ƎǊƻǳǇǎΦέ 
 
ά5ƛŦŦŜǊŜƴǘ ŎƻƭƻǳǊǎΦέ 
 
ά[ƻǘǎ ƻŦ ǾŜƎŜǘŀōƭŜǎΦέ 
 

-General Focus Group, Thamesville 

ά¢ƻ ƳŜ ŜŀǘƛƴƎ ǿŜƭƭ ƳŜŀƴǎ ŜŀǘƛƴƎ ŀ ōŀƭŀƴŎŜŘ ƳŜŀƭ 
and having a time to eat.  Not eating in a rush, 
really eating and enjoying the food and chewing 
ŜǾŜǊȅǘƘƛƴƎΦ ¢ŀƪƛƴƎ ǘƘŜ ǘƛƳŜ ǘƻ ŎƘŜǿ ƛǘ ǊƛƎƘǘΦέ 
 

-Immigrant and Newcomers Focus Group 

ά9ŀǘƛƴƎ ǿŜƭƭ ŦƻǊ ƳŜ ƛǎ 
mostly avoiding the 
ŎǊŀȊƛƴŜǎǎ ƻŦ ƳƻŘŜǊƴ ƭƛŦŜΦέ 
 

-Francophone Focus Group 



What does it mean to eat well? 

ά9ŀǘƛƴƎ ǿŜƭƭ ƳŜŀƴǎ ŜŀǘƛƴƎ ŀǎ ƳǳŎƘ 
as you want and still feeling good 
ŀōƻǳǘ ȅƻǳǊǎŜƭŦΦέ 

-Youth Focus Group 

ά9ŀǘƛƴƎ ǿŜƭƭ ƛǎ ŀ ǎǘŀǘŜ ƻŦ ƳƛƴŘ ǘƻƻ ǊƛƎƘǘ ōŜŎŀǳǎŜ ǿƘŜƴ 
ȅƻǳΩǊŜ ȅƻǳƴƎŜǊ ŜŀǘƛƴƎ ǿŜƭƭ ƛǎ ǘƻǘŀƭƭȅ ŘƛŦŦŜǊŜƴǘ ǘƘŀƴ 
ǿƘŀǘ ƛǘ ƛǎ ǿƘŜƴ ȅƻǳ ǎǘŀǊǘ ƎŜǘǘƛƴƎ ƻƭŘŜǊΦέ 

General Focus Group, Dresden 

ά9ŀǘƛƴƎ ǿŜƭƭ ƛǎ ƘŜŀƭǘƘȅ ŜŀǘƛƴƎ ΧƛŦ LΩƳ 
eating healthy, I have more energy to 
Řƻ ǿƘŀǘ L ǿŀƴǘ ǘƻ ŘƻΦέ  

-Seniors Focus Group 



What does it mean to eat well? 

άώ9ŀǘƛƴƎ ǿŜƭƭ ƛǎ Ƨǳǎǘϐ ǘƻ Ŝŀǘ ǿƘŜƴ ȅƻǳΩǊŜ ƘǳƴƎǊȅΦέ 
 

-General Focus Group, Chatham 

άώ9ŀǘƛƴƎ ǿŜƭƭϐ ƛǎ ǿƘŜƴ L Ŏƻƻƪ ǎƻƳŜǘƘƛƴƎ 
ŦǊƻƳ Ƴȅ ŎƻǳƴǘǊȅΦέ 
 
- Immigrant and Newcomer Focus Group  

άώ9ŀǘƛƴƎ ǿŜƭƭ ƛǎϐ ƘƻƳŜ ŎƻƻƪŜŘΦέ 
 

-General Focus Group, Thamesville 



What is a typical meal for you?  

 
άL ǇǊŜǘǘȅ ƳǳŎƘ Ƨǳǎǘ ƎǊŀō ǎǘǳŦŦ ƻǳǘ ƻŦ 
ǘƘŜ ŎǳǇōƻŀǊŘ ŀƴŘ Ŝŀǘ ƛǘ ǿƘŜƴ LΩƳ 
ƘǳƴƎǊȅΦέ 
 
ά²ƘŜƴ LΩƳ ƘǳƴƎǊȅΣ L ǿŀƴǘ ǘƻ Ŝŀǘ ƴƻǿΦ 
L ŘƻƴΩǘ ǿŀƴǘ ǘƻ ǿŀƛǘ ƘŀƭŦ ŀƴ ƘƻǳǊ ǘƻ 
cook something or prepare 
ǎƻƳŜǘƘƛƴƎΦέ 
 
άL ŎƘƻƻǎŜ ǘƻ Ŝŀǘ ǿƘŀǘ ǘŀǎǘŜǎ ƎƻƻŘ 
ƛƴǎǘŜŀŘ ƻŦ ǿƘŀǘΩǎ ƎƻƻŘ ŦƻǊ ƳŜΦέ 

-Youth Focus Group 

άL Ŝŀǘ ŀǘ ǘƘŜ ǘŀōƭŜ ŀōƻǳǘ 
ƻƴŎŜ ŜǾŜǊȅ ǘƘǊŜŜ ƳƻƴǘƘǎΦέ 
 
άL ǎƛǘ ƛƴ ŦǊƻƴǘ ƻŦ ǘƘŜ ¢±Φέ 
 
άaŜ ǘƻƻΦέ 
 

-Youth Focus Group 



What is a typical meal for you? 

άL ƘŀǾŜ ŀ ȅƻǳƴƎ ŦŀƳƛƭȅ ǎƻ ƛǘΩǎ ǊŜŀƭƭȅ ƛƳǇƻǊǘŀƴǘ ǘƻ ǳǎ ǘƘŀǘ ǿŜ Ŝŀǘ 
dinner together particularly. We are lucky because my husband 
works from home so we can do that. I typically cook every meal 
which is a lot but I am really concerned about what my kids eat and 
I think that we need to start them very young on eating well so we 
eat a lot of vegetables, grains and protein but not always meat...yes, 
ƳŜŀƭ ǘƛƳŜǎ ŀǊŜ ǾŜǊȅ ƛƳǇƻǊǘŀƴǘ ǘƻ ǳǎΣ ŘŜŦƛƴƛǘŜƭȅΦέ 
 

-General Focus Group, Chatham 



What is a typical meal for you? 

ά¢ƘŜǊŜΩǎ ƴƻ ǘȅǇƛŎŀƭ ƳŜŀƭ ŀǘ ƻǳǊ ǇƭŀŎŜΦ ¢ƘŀǘΩǎ ƻƴŜ 
ǘƘƛƴƎ ǘƘŀǘ LΩǾŜ ƴƻǘƛŎŜŘ ǘƘŀǘ ǘƘŜǊŜ ƛǎ ƴƻ ǘȅǇƛŎŀƭ ƳŜŀƭΦ 
²ŜΩǊŜ ŀƭƭ ƻǾŜǊ ǘƘŜ ǇƭŀŎŜΦ ²ŜΩǊŜ ƛƴ ŀ ǊǳǎƘΦ L ƎŜǘ ƘƻƳŜ 
ǊŜŀƭƭȅ ƭŀǘŜΦ ²ŜΩǊŜ ŀƭƭ ƘǳƴƎǊȅΣ ŀƭƭ ƛƴ ŀ ōŀŘ ƳƻƻŘΦ Lǘ 
depends what there is to eat in the fridge. Often, if 
I would choose a typical meal, it would be at the 
ǊŜǎǘŀǳǊŀƴǘΦ ¢ƘŀǘΩǎ ƻǳǊ ǊŜŀƭƛǘȅΦέ 

-Francophone Focus Group 
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What is the most important concern 
you have about food? 



What is the most important concern 
you have about food? 

Å<30 ς more concerned that food is cheap 

 

Å30-59 ς more concerned about the amount of 
time to prepare meals 

 

Å60+ ς more concerned that food is local 



4% 

9% 

36% 41% 

10% 

n=1202 

Not at all healthy/Unsure 
A little bit healthy 
Somewhat healthy 
Healthy 
Very healthy 

ÅMost respondents said 
their diet is healthy 
(41%) or somewhat 
healthy (36%) 

 

ÅBUT: major differences 
based on age and 
income 

In general, how healthy would you say 
your diet is? 



How healthy is your diet, by age 
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Food and health across the lifespan 

άL ǘƘƛƴƪ ŀǎ ȅƻǳ ƎŜǘ ƻƭŘŜǊ ȅƻǳ ōŜŎƻƳŜ ƳƻǊŜ ŀǿŀǊŜ ƻŦ ȅƻǳǊ ƻǿƴ 
ƘŜŀƭǘƘΣ ƻǳǊ ōƻŘƛŜǎ ŎƘŀƴƎŜ ŀǎ ǿŜ ƎŜǘ ƻƭŘŜǊΣ ǎƻ ƛǘΩǎ ƴƻǘ ŀǎ Ŝŀǎȅ ǘƻ 
keep the weight ƻŦŦΧǘƘŀǘΩǎ when most of your diseases are 
ƎƻƛƴƎ ǘƻ ǎǘŀǊǘΣ ȅƻǳΩǊŜ ƎƻƛƴƎ ǘƻ ōŜ ŀŦŦŜŎǘŜŘ ǿƛǘƘ ǘƘŜ  ƘŜŀǊǘ ŀƴŘ 
blood pressure that kind of thing. As we get older our 
perspective changes, and even just from life experiences. I think 
ǿŜΩǊŜ ƳƻǊŜ ŀǿŀǊŜ ƻŦ ǿƘŀǘΩǎ ƘŜŀƭǘƘƛŜǊ ŀǎ ǿŜ ƎŜǘ ƻƭŘŜǊΦέ 
 

-General Focus Group, Dresden 
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How healthy is your diet, by income 



Cost of a healthy diet 

ά¸ƻǳ ƎŜǘ ŀ ƎǊŜŜƴ ǇŜǇǇŜǊ ŦƻǊ мΦмуΦ ¸ƻǳ ƎŜǘ ŀ ōŀƎ 
ƻŦ ŎƘƛǇǎΣ ƛǘΩǎ ϷнΦллΗ hƴŜ ǇŜǇǇŜǊ ƛǎ ŀ ϷмΦмуΦέ 
 

-Youth Focus Group 

ά¸ƻǳ Ŏŀƴ ƭƛǾŜ ƻƴ YǊŀŦǘ 5ƛƴƴŜǊ ŀ ƭƻǘ ŎƘŜŀǇŜǊ ǘƘŀƴ ōǳȅƛƴƎ 
ŦǊŜǎƘ ŦǊǳƛǘǎ ŀƴŘ ǾŜƎŜǘŀōƭŜǎ ŀƴŘ ǘƘŀǘΩǎ ǘƘŜ ǇǊƻōƭŜƳΦέ 
 
ά¢ƘŀǘΩǎ ǿƘȅ ǘƘŜǊŜΩǎ ƻōŜǎƛǘȅΦέ 
 

-General Focus Group, Dresden 
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What are your top priorities when 
purchasing food? 



Top priorities when purchasing food 

Å<30 ς more likely to say price, taste 

Å60+ ς more likely to say locally grown, in-season 

 

ÅMales ς more likely to say convenience 

ÅFemales ς more likely to say health/nutrition 

 

Å<$20 000 ς more likely to say price, convenience 

Å$100 000+ ς more likely to say health/nutrition  



8% 

55% 

33% 

4% 

n=1163 

Never/NA 
Rarely 
Several times a month 
Several times a week/Every day 

ÅMost respondents said 
they rarely ate out at 
restaurants 

 

ÅEating out weekly or 
daily was most common 
among seniors, and 
those with higher 
incomes 

How often do you eat at sit-down 
restaurants? 
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Eating at sit-down restaurants,  
by age 



Eating out for social interaction 

άL Ŝŀǘ ƻǳǘ ǉǳƛǘŜ ŀ ōƛǘ ǘƻƻΦ !ƴŘ L ƘŀǇǇŜƴ ǘƻ ƭƛƪŜ ²ŜƴŘȅΩǎ ōŜŎŀǳǎŜ ǘƘŜȅ 
got the chilli and they got the baked potato, you know, the things 
that I like and are pretty good for you. For supper time, I go over to 
²ŜƴŘȅΩǎ ŀōƻǳǘ ŀ ŎƻǳǇƭŜ ƻŦ ǘƛƳŜǎ ŀ ǿŜŜƪ ŀǘ ƭŜŀǎǘΧ¢ƘŜȅ ŀƭƭ ƪƴƻǿ ƳŜ 
ǘƘŜǊŜΧǿƘŜƴ ȅƻǳ ƭƛǾŜ ŀƭƻƴŜΣ ǘƘƛƴƎǎ ƪƛƴŘ ƻŦ ŎƘŀƴƎŜ ŀ ōƛǘ Χ¸ƻǳ ŘƻƴΩǘ 
want to be home eating by yourself  all the time. At least there 
ȅƻǳΩǾŜ Ǝƻǘ ǇŜƻǇƭŜ ŀǊƻǳƴŘΦέ 

-Seniors Focus Group 



ÅMost respondents said 
they ate fast food rarely 
or several times a 
month 

 

ÅEating at fast food 
restaurants frequently 
was most common 
among middle income 
respondents 

8% 

49% 

36% 

7% 

n=1165 

Never/NA 
Rarely 
Several times a month 
Several times a week/Every day 

How often do you eat at fast food 
restaurants? 
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Eating at fast food restaurants,  
by income  



/ƘŀƴƎƛƴƎ ǎƻŎƛŜǘȅ ŀƴŘ ŦŀƳƛƭƛŜǎΧ 

ά¢ƘŜȅ ƴŜǾŜǊ ƘŀǾŜ ǘƛƳŜ Ƨǳǎǘ ǘƻ Ŝŀǘ ŀƴŘ ǘŀƭƪ ǿƛǘƘ ǘƘŜƛǊ 
ŎƘƛƭŘǊŜƴΧΦŀƴŘ L ƪƴƻǿ ǎƻƳŜǘƛƳŜǎ ƛŦ ǘƘŜȅ ŘƻƴΩǘ ƘŀǾŜ ǘƛƳŜ ǘƻ 
eat they stop at McDonalds. The whole family thing is 
ŎƘŀƴƎƛƴƎ ŀƴŘ ƛǘΩǎ ƴƻǘ ǘƘŜ ŦŀƳƛƭƛŜǎ ǿŜ ǳǎŜŘ ǘƻ ƪƴƻǿΦ  ¢ƘŜȅ ŀǊŜ 
ǎƻ ŘƛŦŦŜǊŜƴǘΦ L ƘŀǾŜ ŀ ƘŀǊŘ ǘƛƳŜ ƪŜŜǇƛƴƎ Ƴȅ ƳƻǳǘƘ ǎƘǳǘΦέ 
 

Low Income Focus Group, Chatham 



4% 

5% 

10% 

11% 

21% 

24% 

57% 

Don't know how to cook 

Food is healthy 

Inexpensive 

My kids like it 

Don't have time to cook 

I like the taste 

Easy/convenient 

n=505  

If you eat at restaurants frequently, 
what are your reasons? 



Summary: Eating out at restaurants 

Å{ŜƴƛƻǊǎ Ŝŀǘ ƻǳǘ ŀǘ ǊŜǎǘŀǳǊŀƴǘǎ ōŜŎŀǳǎŜ ǘƘŜȅ ŘƻƴΩǘ 
want to eat alone, need social interaction 

 

ÅMiddle income families eat out at fast food 
restaurants because they are busy, no time to cook 

 

ÅtŜƻǇƭŜ ƭƛƪŜ ŜŀǘƛƴƎ ŀǘ ǊŜǎǘŀǳǊŀƴǘǎ ōŜŎŀǳǎŜ ƛǘΩǎ 
convenient 



ACCESSIBILITY AND 
AVAILABILITY OF FOOD 



ÅOverall, most 
respondents shop for 
groceries once a week 
or more 

 

ÅShopping less 
frequently is more 
common among lower 
income respondents 

5% 

19% 

44% 

31% 

n=1265 

Once a month 
2-3 times a month 
Once a week 
More than once a week 

How often do you buy food/groceries? 



54% 

37% 

12% 

11% 

0% 25% 50% 75% 100% 

Once a month 

2-3 times a month 

Once a week 

More than once a 
week 

n=1125 

< $20 000 $20 000-60 000 $60 000-100 000 $100 000 + 

Frequency of grocery shopping,  
by income 



Frequency of grocery shopping 

ÅShopping less frequently has important implications 
for freshness of food, food spoilage 

 

ÅMany low income respondents talked about their 
ǇǊŜŦŜǊŜƴŎŜ ŦƻǊ ōǳȅƛƴƎ ŦƻƻŘǎ ǘƘŀǘ ǿƻǳƭŘ άŦƛƭƭ ǘƘŜƳ ǳǇέ 
and not spoil in the fridge 



ÅVirtually everyone in CK 
gets most of their food 
from grocery stores 
(97%) 

 

ÅBut people prefer to 
shop at different stores 
for a variety of reasons 

97% 

1% 
1% 1% 

n=1261 

Grocery store 
Variety/convenience store 
Farmer's market 
Farm/roadside stand 

Where do you buy most of your food? 



3% 

3% 

5% 

9% 

19% 

23% 

56% 

61% 

61% 

66% 

This is the only option 

It's near bus stop/public transportation 

Accepts food vouchers 

Culturally diverse food is available 

Accepts food coupons 

Excellent customer service 

It's close to home 

Good quality 

Variety and selection of food 

Low prices 

n=1261 

Why do you buy most of your food at 
your preferred location? 



Choice of preferred shopping location 

Å<$20 000 ς choose low prices 

 

Å$100 000+ ς choose variety, selection and quality 

 

ÅOther reasons: price matching, one-stop shopping, 
convenience, proximity to other amenities  



84% 

6% 

4% 

3% 2% 1% 
n=1269 

Drive personal vehicle 
Walk 
Share ride with family member/friend 
Bus or public transit 
Bicycle 
Taxi 

How do you get to the grocery store? 

ÅThe vast majority of 
respondents drive their 
personal vehicle to the 
ǎǘƻǊŜΧ 

 

ÅΧ.ǳǘ ƻƴƭȅ ƛŦ ǘƘŜƛǊ 
income was more than 
$20 000  



48% 

87% 

98% 

94% 

28% 24% 

0% 25% 50% 75% 100% 

< $20 000 

$20 000-60 000 

$60 000-100 000 

$100 000 + 

n=1129 

Drive personal vehicle Public transportation/Other vehicle Active transportation 

Method of transportation, by income 



Getting to the store can be a major 
ŎƘŀƭƭŜƴƎŜ ǿƛǘƘƻǳǘ ŀ ǾŜƘƛŎƭŜΧ  

άL ǘŀƪŜ ǘƘŜ ǿŀƭƪŜǊΣ ƛǘ ǘŀƪŜǎ ƳŜ о ǊƻǳǘŜǎ ƎƻƛƴƎ ōŀŎƪ ŀƴŘ ŦƻǊǘƘ ŀƴŘ  
sometimes four to bring all my stuff back from the [grocery 
ǎǘƻǊŜϐΦ !ƴŘ L Řƻ ǘƘŀǘ ŀƭƭ ƛƴ ƻƴŜ ŘŀȅΦέ 
 
ά!ƴŘ ƛŦ ȅƻǳ ƘŀǾŜ ǘƻ ŎŀǊǊȅ ƛǘΣ ƛǘ ƘǳǊǘǎ ya ǎƻ ōŀŘ ǘƘŀǘ ȅƻǳΩǊŜ ǎƻ ǘƛǊŜŘ 
ǿƘŜƴ ȅƻǳ ƎŜǘ ƘƻƳŜ ǘƘŀǘ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ ǘƻ Ŝŀǘ ǘƘŜ ǎǘǳŦŦΦ  ¸ƻǳ Ƨǳǎǘ 
ǿŀƴǘ ǘƻ ǊŜƭŀȄΦέ 

-Low Income Focus Group, Chatham 



55% 29% 

10% 
5% 

n=1267 

< 10 minutes 

10-20 minutes 

21-30 minutes 

> 30 minutes 

How long does it take you to get to the 
store? 

ÅMost respondents are 
able to get to their 
preferred grocery store 
in less than 10 minutes 

 

ÅBut: the lower your 
income is, the longer it 
takes you to get there 



43% 

56% 

58% 

65% 

32% 14% 11% 

0% 25% 50% 75% 100% 

< $20 000 

$20 000-60 000 

$60 000-100 000 

$100 000 + 

n=1127 

< 10 minutes 10-20 minutes 21-30 minutes > 30 minutes 

Travel time, by income 



Getting to the store: time and distance 

άCǊƻƳ Ƴȅ ƘƻǳǎŜ L ƘŀǾŜ ǘƻ ǘŀƪŜ ǘǿƻ ōǳǎŜǎΣ ƻǊ Ƴȅ ƳǳƳ ǿƛƭƭ ŎƻƳŜ 
ŀƴŘ ƘŜƭǇ ƳŜ ǿƘŜƴ L Ǝƻ ƎŜǘ ƎǊƻŎŜǊƛŜǎΦ LǘΩǎ ŦƛǾŜ ƻǊ ǘŜƴ ƳƛƴǳǘŜǎ ŦǊƻƳ 
Ƴȅ ƘƻǳǎŜ ώǘƻ ŘǊƛǾŜϐ ōǳǘ ƻƴ ǘƘŜ ōǳǎ ƛǘΩǎ ƭƛƪŜ ǘǿƻ ƘƻǳǊǎΦ  
 
LŦ L ǿŀƭƪŜŘ ƛǘ ǿƻǳƭŘ ōŜ ǘƘǊŜŜ ƘƻǳǊǎΗ LΩƳ ƴƻǘ ǿŀƭƪƛƴƎ ǘƻ bƻ CǊƛƭƭǎΦέ 
 

-Low Income Mothers Focus Group 



Issue of food deserts 

ÅLarge food deserts exist 
throughout Chatham 
 

ÅOn average, poorest 
neighbourhoods have 3 
variety stores and 3 fast 
food outlets closer than the 
nearest grocery store 
 

ÅUnequal access to healthy 
foods may further worsen 
health inequities due to 
socio-economic 
disadvantage  
 

 



What is it like to live in a food desert? 

άL ŦƛƴŘ ƛǘΩǎ ǘǊŀƴǎǇƻǊǘŀǘƛƻƴ ŦƻǊ ƳŜ - I have to shop at places 
ŀǊƻǳƴŘ Ƴȅ ƘƻǳǎŜ ōŜŎŀǳǎŜ L ŎŀƴΩǘ Ƨǳǎǘ ƎŜǘ ƛƴ Ƴȅ ŎŀǊΣ Ǝƻ ƎŜǘ 
ƎǊƻŎŜǊƛŜǎΣ ōǊƛƴƎ ǘƘŜƳ ōŀŎƪΦέ 
 
ά¸ŜŀƘ ǘƘŜǊŜΩǎ ƴƻ ƎǊƻŎŜǊȅ ǎǘƻǊŜǎ ŎƭƻǎŜ ǘƻ Ƴȅ ƘƻǳǎŜΦέ 
 
άLǘΩǎ ƘŀǊŘŜǊ ǘƻ ƎŜǘ ǘƘŜ ƎǊƻŎŜǊƛŜǎ ǿƘŜƴ ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ 
ǎƻƳŜōƻŘȅ ǘƻ ŘǊƛǾŜ ȅƻǳΦΦΦƻǊ ǎƻƳŜōƻŘȅ ǘƻ Ŏŀƭƭ ǳǇΦέ 
 
ά¸ƻǳ ŘƻƴΩǘ ƎŜǘ ŦǊŜǎƘ ǇǊƻŘǳŎŜΦέ 
 
άbƻΦ L ŘƻƴΩǘ ǊŜŀƭƭȅΦ L Ǝƻ ǘƻ ǇƭŀŎŜǎ ƭƛƪŜ Dƛŀƴǘ ¢ƛƎŜǊ ŀƴŘ ǎǘǳŦŦΦέ 
 

-Youth Focus Group 



What is it like to live in a food desert? 

άL ǘƘƛƴƪ ώǘƘŜ ƭƻŎŀǘƛƻƴ ƻŦ ƎǊƻŎŜǊȅ ǎǘƻǊŜǎϐ ŎŀǳǎŜǎ ŀ ƭƻǘ ƻŦ ŘŜŎƛǎƛƻƴǎ 
that we might think as of not really financially responsible but if 
ȅƻǳΩǾŜ ƻƴƭȅ Ǝƻǘ ǎŀȅ Ϸнл ŘƻŜǎ ƛǘ ƳŀƪŜ ƳƻǊŜ ǎŜƴǎŜ ǘƻ Ǝƻ ǘƻ ǘƘŜ YC/ 
ǘƘŀǘΩǎ ŀǊƻǳƴŘ ǘƘŜ ŎƻǊƴŜǊ ŀƴŘ ƎŜǘ ŀ Ƴƛƭƭƛƻƴ toonie Tuesday meals, 
or does it make sense to spend half of that or more on a cab ride 
ǘƻ ŀ ƎǊƻŎŜǊȅ ǎǘƻǊŜ ŀƴŘ ŜƴŘ ǳǇ ǿƛǘƘ Ϸп ŦƻǊ ǎǘǳŦŦΧƛŦ ȅƻǳ ŦŀŎǘƻǊ ƛƴ 
ǘƘŜ ǘǊŀƴǎǇƻǊǘŀǘƛƻƴΦέ 
 

-Employment and Social Services Staff Focus Group 



CƻƻŘ ŘŜǎŜǊǘǎ ŀǊŜ ŀ ƘǳƎŜ ƛǎǎǳŜΧ 

άCƻƻŘ ŘŜǎŜǊǘǎ ŀǊŜ ŎǊƛǘƛŎŀƭΧƻƴŜ ƻŦ /ƘŀǘƘŀƳ-YŜƴǘΩǎ ōƛƎƎŜǎǘ ƛǎǎǳŜǎΦ 
It ties into the larger concern we have right now with 
unemployment and our low income citizens. I think that is a huge 
ƛǎǎǳŜΦ LŦ ȅƻǳ ŎŀƴΩǘ ƎŜǘ ŀŎŎŜǎǎ ǘƻ ƘŜŀƭǘƘȅ ŦƻƻŘ ƻǊ ŦƻƻŘ ƛƴ ƎŜƴŜǊŀƭ 
besides fast food, that has so many ripple effects...I think that is 
one of the biggest priorities and one of the biggest problems that 
Chatham-Kent is facing. A lot of folks do not have the economic 
ƳŜŀƴǎ ǘƻ ŀŎŎŜǎǎ ƘŜŀƭǘƘȅ ŦƻƻŘΦέ 

-Municipal Staff Focus Group 



Å68% of respondents said 
they NEVER shopped at 
convenience stores 

 

ÅHowever, shopping at 
convenience stores was 
more common among: 
ïMales 

ï< 30 age group 

ï< $20 000 income group 

 

12% 

12% 

8% 

68% 

n=1224 

More than twice a month 

Once a month 

Less than once a month 

Never 

How often do you buy food/groceries 
at a convenience store? 



WHY do you shop for food/groceries at 
the convenience store? 

2% 

3% 

4% 

4% 

5% 

6% 

14% 

30% 

42% 

Store is on a bus route 

Food is healthy 

Store has more variety 

Food is easy to prepare 

Food is better quality 

Food is already prepared 

Food is cheaper 

I don't have time to go anywhere else 

Store is close to where I live/work 

n=395 



WHY do you shop for food/groceries at 
the convenience store? 

άLǘΩǎ Ƨǳǎǘ ǊƛƎƘǘ ǘƘŜǊŜ - you can just walk down for 
ƻƴŜ ǘƘƛƴƎΦ ¸ƻǳ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ŘǊƛǾŜ ŀŎǊƻǎǎ ǘƻǿƴ ƻǊ 
even walk 5 minutes to go to a grocery store and 
pick up a loaf of bread, when you can just go 
ǘƘŜǊŜ ŦƻǊ ŀƴ ŜȄǘǊŀ ϷлΦнр ƻǊ ϷлΦрл ŦƻǊ ōǊŜŀŘΦέ 
 

-Youth Focus Group 



ÅHOWEVER: focus groups revealed that respondents 
ŘƛŘƴΩǘ ŎƻƴǎƛŘŜǊ ǇƭŀŎŜǎ ƭƛƪŜ Dƛŀƴǘ ¢ƛƎŜǊΣ {ƘƻǇǇŜǊΩǎ 
Drug Mart or Dollarama ŀǎ άŎƻƴǾŜƴƛŜƴŎŜ ǎǘƻǊŜǎέ 

 

ÅMany residents, especially youth and low income 
respondents frequently shopped at these locations 

 

Shopping at convenience stores 



{ƘƻǇǇƛƴƎ ŀǘ άŎƻƴǾŜƴƛŜƴŎŜ ǎǘƻǊŜǎέ 

ά²Ŝƭƭ L ƭƛƪŜ ¢ƘŜ .ŀǊƎŀƛƴ {ƘƻǇΦ 
Things are $2 cheaper than 
what you can get at the grocery 
store. I see people going out 
ώƻŦϐ ǘƘŜǊŜ ŀƭƭ ǘƘŜ ǘƛƳŜΦέ 
 
ά!ƭǎƻ Dƛŀƴǘ ¢ƛƎŜǊ - LΩǾŜ ōƻǳƎƘǘ 
ǎǘǳŦŦ ǘƘŜǊŜΦέ 
 
άYaΣ LΩǾŜ ōƻǳƎƘǘ ǎǘǳŦŦ ǘƘŜǊŜΦέ 
 
ά¢ƘŜȅ Řƻ ƘŀǾŜ ƎƻƻŘ ǇǊƛŎŜǎΦέ 
 

-Seniors Focus Group 

CŀŎƛƭƛǘŀǘƻǊΥ ά!ǊŜ ǘƘŜǊŜ ŀƴȅ ƻǘƘŜǊ ǇƭŀŎŜǎ 
ǘƘŀǘ ȅƻǳ ǎƘƻǇ ŀǘ ǘƘŀǘ ǿŜ ƘŀǾŜƴΩǘ ǘŀƭƪŜŘ 
ŀōƻǳǘΚέ 
 
άDollarama. I spend lots at DollaramaΦέ 

-Youth Focus Group 

CŀŎƛƭƛǘŀǘƻǊΥ άLǎ ǘƘŜ 5ƻƭƭŀǊ {ǘƻǊŜ ǎƻƳŜǿƘŜǊŜ 
ȅƻǳ ǿƻǳƭŘ Ǝƻ ǘƻ ǇƛŎƪ ǳǇ ώŦƻƻŘ ƛǘŜƳǎϐΚέ 
 
ά¸ŜŀƘΦ L ƭƛǾŜ ǘƘŜǊŜΦέ 

-Low Income Mothers Focus Group 



Å40% of respondents 
said they were always 
able the buy the food 
they wanted in CK 

 

Å58% of respondents 
said they were able to 
buy the food they 
wanted in CK most of 
the time  

 

40% 

58% 

2% 

n=1237 

Always 

Most of the time 

Never 

Are you able to buy the TYPES of food 
that you want in CK? 



5% 

7% 

7% 

13% 

18% 

21% 

21% 

27% 

55% 

No grocery store nearby 

Getting transportation to stores 

Organic food is not available 

Fresh food is not available 

Culturally diverse food is not available 

Quality of the food 

Not enough variety 

Local food is not available 

Price of the food 

n=739 

What prevents you from buying the 
food that you want in CK? 



ÅNearly half of respondents 
(46%) NEVER shop for food 
outside of CK 

 

ÅBUT: >25% of respondents 
shop for food outside of CK 
once a month or MORE 

46% 

25% 

21% 

8% 

n=1264 

Never 
Less than once a month 
Once a month 
More than once a month 

How often do you buy food/groceries 
outside of CK? 



If you buy food outside of CK,  
WHERE do you go and WHY? 

 another  area available better bulk Canada cannot cheaper cheese city 

convenience Costco costs cottage deals different family farmer farms find 

foods free freshness from fruit gluten good great grocery have here home items 

Kent Kroger Lambton larger Leamington like live local location London 
 lower market meat Michigan more much need occasionally often only options  

 

other outside pick Port Huron prices produce products purchase quality reasons  

 

Sarnia school selection shopping specialty stands States stop store time Toronto town travel 

trip variety vegetables visiting when where while Windsor work  

 
 



Many people shop outside of CK to 
save money 

ά²ƛƴŘǎƻǊ ƻǊ [ƻƴŘƻƴ ōŜŎŀǳǎŜ ǘƘŜȅ ƘŀǾŜ /ƻǎǘŎƻΦέ 
 
ά/ƻǎǘŎƻ - .ŜŎŀǳǎŜ L Ŏŀƴ ōǳȅ ƛƴ ōǳƭƪ ŀǘ ŀ ƎǊŜŀǘ ǇǊƛŎŜΦέ 
 
ά/ƻǎǘŎƻ ōŜŎŀǳǎŜ ǘƘŜȅ ƘŀǾŜ ƎǊŜŀǘ ǇǊƛŎŜǎ ŀƴŘ ƭƻǘǎ ƻŦ 
ǎŜƭŜŎǘƛƻƴ ŀƴŘ L ƭƛƪŜ ǘƻ ōǳȅ ƛƴ ƭŀǊƎŜ ǉǳŀƴǘƛǘƛŜǎΦέ 
 

άaƛŎƘƛƎŀƴ - /ƘŜŀǇŜǊ ǇǊƛŎŜǎ ŀƴŘ ŘƛŦŦŜǊŜƴǘ ōǊŀƴŘǎΦέ 
 
ά¦ƴƛǘŜŘ {ǘŀǘŜǎΣ ǿƘŜƴ LϥƳ ŘƻƛƴƎ ƻǘƘŜǊ ǎƘƻǇǇƛƴƎ ǘƘŜǊŜΦ Lǘϥǎ 
{h ƳǳŎƘ ŎƘŜŀǇŜǊ ǘƘŜǊŜΦέ 
 
ά¦ƴƛǘŜŘ {ǘŀǘŜǎ ōŜŎŀǳǎŜ ǘƘŜǊŜ ƛǎ ƳƻǊŜ ǾŀǊƛŜǘȅ ŦƻǊ 
ŘƛŀōŜǘƛŎǎ ŀƴŘ ǘƘŜ Ŏƻǎǘ ƻŦ ƎǊƻŎŜǊƛŜǎ ƛǎ ǎƻ ƳǳŎƘ ƭƻǿŜǊΦέ 



Others shop outside of CK to get 
specialized items 

ά[ƻƴŘƻƴ ŀǎ ǘƘŜƛǊ {ŀǘǳǊŘŀȅ ƳŀǊƪŜǘ ƻŦŦŜǊǎ ŀ ƎǊŜŀǘ ǾŀǊƛŜǘȅ ƻŦ ƴŀǘǳǊŀƭΣ 
ƭƻŎŀƭ ŦƻƻŘ ŎƘƻƛŎŜǎΦέ 
 
ά/ƻǾŜƴǘ DŀǊŘŜƴ aŀǊƪŜǘ ƛƴ [ƻƴŘƻƴ ōŜŎŀǳǎŜ ƻŦ ǘƘŜ ǘŀǎǘŜ ŀƴŘ ǉǳŀƭƛǘȅΦέ 

ά¦ǎǳŀƭƭȅ ώL Ǝƻϐ ǘƻ ¢ƻǊƻƴǘƻ ςmaybe four or five times in a year - I 
shop a lot - maybe few hundred dollars from there, they have lots 
of Chinese food. Sometimes maybe we [also] go to London and to 
²ƛƴŘǎƻǊ ƛŦ ǿŜ ǿŀƴǘ ǘƻ ƘŀǾŜ ǘǊŀŘƛǘƛƻƴŀƭ /ƘƛƴŜǎŜ ŦƻƻŘΦέ 

-Immigrant and Newcomer Focus Group 



However, some residents feel shopping 
ƻǳǘǎƛŘŜ ƻŦ /Y ƛǎ ǿǊƻƴƎΧ 

άΧLƴ ǘƘŜ ŎƻŦŦŜŜ ǎƘƻǇ ώǇŜƻǇƭŜ ōǊŀƎϐ ǘƘŀǘ ǘƘŜȅ Ǝƻ ǘƻ ǘƘŜ 
States every weekend and get their supply of groceries.  I 
ŘƛǎƭƛƪŜ ǘƘŀǘ ƛƳƳŜƴǎŜƭȅ ŀƴŘ L ƳŀƪŜ ƛǘ ǉǳƛǘŜ Ǉƭŀƛƴ ǘƘŀǘ L ŘƻƴΩǘ 
ǘƘƛƴƪ ƛǘΩǎ ǘƘŜ ǊƛƎƘǘ ǘƘƛƴƎ ǘƻ ŘƻΦ L ƪƴƻǿ ƛǘΩǎ ƴƛŎŜ ǘƻ ōǳȅ ȅƻǳǊ 
milk for a dollar a gallon over there and then bring it back 
ŀƴŘ ƎŜǘ ǘƘŜ ŜƎƎǎ ŦƻǊ ŀ ŘƻƭƭŀǊ ŀ ŘƻȊŜƴΦ ¦ƴŦƻǊǘǳƴŀǘŜƭȅΣ ǘƘŀǘΩǎ 
ǿƘȅ ǿŜ ŘƻƴΩǘ ƘŀǾŜ ŀ ƎǊƻŎŜǊȅ ǎǘƻǊŜ  ώƛƴ Thamesville] 
ŀƴȅƳƻǊŜ ōŜŎŀǳǎŜ ǿŜ ǿŜǊŜƴΩǘ ǎƘƻǇǇƛƴƎ ǘƘŜǊŜΦέ 
 

-General Focus Group, Thamesville 



²ƘƻΩǎ ǎƘƻǇǇƛƴƎ outside of CK? 

ÅOnly those with the means to do it 

 

ÅPeople overwhelmingly shop elsewhere to save 
money, but those who need to save money the most 
ŀǊŜƴΩǘ ŀōƭŜ ǘƻ ƭŜŀǾŜ /Y 

 

ÅMost respondents with incomes <$20 000 say they 
never shop outside of CK 



Frequency of buying food outside of CK, 
by income 

63% 

50% 

37% 

36% 

17% 

24% 

28% 

28% 

17% 

15% 

28% 

26% 

0% 25% 50% 75% 100% 

< $20 000 

$20 000-60 000 

$60 000-100 000 

$100 000 + 

n=1122 

Never Less than once a month Once a month More than once a month 



²ƘƻΩǎ ǎƘƻǇǇƛƴƎ outside of CK? 

άhǳǊ ŎƭƛŜƴǘǎ ώŀǘ ǘƘŜ CƻƻŘ .ŀƴƪϐΣ ǘƘŜȅ ǳǎŜ ǘƘŜƛǊ ƳƻƴŜȅ ŀƴŘ 
ǎǇŜƴŘ ƛǘ ƭƻŎŀƭƭȅΣ ǘƘŜȅΩǊŜ ƴƻǘ ǘƘŜ ƪƛƴŘ ƻŦ ǇŜƻǇƭŜ ǘƘŀǘΩƭƭ Ǝƻ 
ŀŎǊƻǎǎ ǘƘŜ ōƻǊŘŜǊΣ ǘƘŜȅΩǊŜ ƴƻǘ ǘƘŜ ǇŜƻǇƭŜ ǿƘƻΩƭƭ Ǝƻ ǘƻ 
Windsor or London or wherever and shop, these are the  
people who shop locally, and where are the politicians to 
ǎǳǇǇƻǊǘ ǘƘŜƳΚέ 

-Food Charity Volunteers Focus Group 



AFFORDABILITY & FOOD SECURITY 



80% 

20% 

n=1228 

Yes No 

Å20% of respondents did 
NOT have enough money to 
buy food they needed 

 

ÅFood insecurity most 
common among: 
ïHousehold income <$20 000 

ïYounger respondents 

Do you have enough money to buy the 
food that you need? 



5% 

15% 

16% 

22% 

23% 

44% 

56% 

Borrowed money from bank 

I did nothing 

Borrowed money from payday lenders 

Sold household items 

Borrowed money from friends 

Borrowed money from family 

Reduced food consumption 

n=245 

What have you done to get extra 
money for food? 



wŜŘǳŎƛƴƎ ŦƻƻŘ ŎƻƴǎǳƳǇǘƛƻƴΧ 

ά!ƴƻǘƘŜǊ ŎŀǎŜ ǿƻǊƪŜǊ ŀƴŘ L ƘŜŀǊŘ ŀ ǘŜǊƳ ǘƻŘŀȅ ǘƘŀǘ LΩŘ ƴŜǾŜǊ 
ƘŜŀǊŘ ƻŦΣ ƛǘΩǎ ŎŀƭƭŜŘ άǎƭŜŜǇ ǘǿƻ Řŀȅǎ ōŜŦƻǊŜΣέ ƳŜŀƴƛƴƎ ǘƘŜȅ ǎƭŜŜǇ 
the day away two days before their monthly check, because 
ȅƻǳΩǊŜ ƳƻǊŜ ƘǳƴƎǊȅ ŘǳǊƛƴƎ ǘƘŜ Řŀȅ ǘƘŜƴ ȅƻǳ ŀǊŜ ŀǘ ƴƛƎƘǘΦ {ƻ ǘƘŜȅ 
sleep the two days before their monthly check and they are up 
ŘǳǊƛƴƎ ǘƘŜ ƴƛƎƘǘ ōŜŎŀǳǎŜ ǘƘŜȅ ŀǊŜƴΩǘ ŀǎ ƘǳƴƎǊȅΦ !ƴŘ ǘƘŜƴ ǘƘŜ ŦƛǊǎǘ 
ƻŦ ǘƘŜ ƳƻƴǘƘ ŎƻƳŜǎ ŀƴŘ ǘƘŜȅ ƎŜǘ ŦƻƻŘΦέ 
 

-Employment and Social Services Staff Focus Group 



Have you ever used food assistance 
programs to supplement your diet? 

ÅhǾŜǊŀƭƭΣ рр҈ ƻŦ ǊŜǎǇƻƴŘŜƴǘǎ ǿƘƻ ŎƻǳƭŘƴΩǘ ŀŦŦƻǊŘ 
enough food said they had used food assistance to 
supplement their diet 

 

ÅBUT: This was much higher among low income youth 
than low income seniors 

 



62% 

54% 

54% 

56% 

33% 

55% 

0% 50% 100% 

< 30 

30-39 

40-49 

50-59 

60+ 

OVERALL 

n=260 

No Yes 

Have you ever used food assistance 
programs to supplement your diet? 



Using food assistance ς differences 
between generations 

ÅLow income seniors talked about the importance of 
food skills in making their dollars stretch: 

 

 

 

 

 

ÅIn contrast, low income youth talked about struggling 
ǘƻ ƪƴƻǿ ǿƘŀǘ ǘƻ Řƻ ǿƛǘƘ ǘƘƛƴƎǎ ǘƘŀǘ ǿŜǊŜƴΩǘ ǇǊŜ-
prepared or from a box 

ά¸ƻǳ ƘŀǾŜ ǘƻ ƎŜǘ ±9w¸ ŎǊŜŀǘƛǾŜ ŀōƻǳǘ ƳŀƪƛƴƎ ŀ ŘƻƭƭŀǊ Řƻ ǘƘŜ ǿƻǊƪ 
ƻŦ ǘŜƴΦ  LǘΩǎ ƛƴŎǊŜŘƛōƭŜΦ  tƻǾŜǊǘȅ ƛǎΣ ƛƴ ƻƴŜ ǎŜƴǎŜ ŀ ǿƻƴŘŜǊŦǳƭ ǘƘƛƴƎΣ 
because it really makes you work and it makes you stretch 
everythingς L Ŏŀƴ ƳŀƪŜ ŀ Ǉƻǘŀǘƻ Řƻ мр ŘƛŦŦŜǊŜƴǘ ǘƘƛƴƎǎΦέ 



How do low income youth feel about 
using food assistance? 

ά²ƘŜƴ L Ǝƻ ǘƻ ŀ ŦƻƻŘ ōŀƴƪΣ L ŦŜŜƭ ƭƛƪŜ L ǎƘƻǳƭŘƴΩǘ ōŜ ƻƴ Ƴȅ ƻǿƴΣ 
ōŜŎŀǳǎŜ L ŎŀƴΩǘ ŀŦŦƻǊŘ ƛǘΦ Lǘ ƳŀƪŜǎ ƳŜ ŦŜŜƭ ƭƛƪŜ L ŎŀƴΩǘ ōŜ ƻƴ Ƴȅ ƻǿƴΦέ 
 
ά¸ƻǳ gotta be pretty desperate [to go to the food bank]. And you 
gotta allow yourself to be vulnerable. You have to tell another 
ǇŜǊǎƻƴ ǘƘŀǘ ȅƻǳ Ŏŀƴƴƻǘ ŀŦŦƻǊŘ ǘƻ ǎǳǊǾƛǾŜΦέ 

-Youth Focus Group 

ÅFood bank use was associated with feelings of 
shame, desperation and inadequacy 



LOCAL FOOD 



What does local food mean to you? 

άCƻǊ ƳŜ ƛǘǎ ōŀǎƛŎŀƭƭȅ ƎŜǘǘƛƴƎ ώŦƻƻŘϐ 
as close to home as possible. 
²ƘŜǘƘŜǊ ƛǘΩǎ ŀ ƎŀǊŘŜƴ ǿƘŜƴ ƛǘǎ 
garden season, going out to a 
garden and picking it fresh, or 
going to the grocery store and 
finding as much close to home as 
ǇƻǎǎƛōƭŜΦέ 

-General Focus Group, Dresden 

ά[ƻŎŀƭƭȅ ƎǊƻǿƴ ŦƻƻŘ ƛǎ ƘƛƎƘ ǇǊƛŎŜǎΦέ 
 

-Immigrant and Newcomers Focus Group 

άώ[ƻŎŀƭ ƳŜŀƴǎϐ ǎǳǇǇƻǊǘƛƴƎ ȅƻǳǊ 
ŎƻƳƳǳƴƛǘȅΦέ 
 
ά¸ŜŀƘΣ ŘŜŦƛƴƛǘŜƭȅΦέ 
 
άLǘΩǎ ǿƻǊǘƘ ƛǘΦέ 
 
ά¸ƻǳ Ŏŀƴ ǘǊǳǎǘ ƛǘ ǘƻƻΦ ¸ƻǳ ƪƴƻǿ 
ǿƘŀǘΩǎ ƛƴ ƛǘΦέ 
 

-Youth Focus Group 



Å Overall, respondents placed 
value on food grown in CK, 
with 47% buying it as often as 
they can 

 

Å Another 48% bought local 
when it was in season or when 
they saw it 

 

Å Frequency of buying local food 
was more strongly related to 
AGE than to INCOME 

In the last year, how often have you 
bought food grown or produced in CK? 

47% 

36% 

12% 

5% 

n=1249 

As often as I can 

When it's in season 

When I see it 

Never/Unsure 



35% 

38% 

43% 

58% 

59% 

0% 25% 50% 75% 100% 

< 30 

30-39 

40-49 

50-59 

60+ 

n=1224 

As often as I can When it's in season When I see it Never/Unsure 

Frequency of buying local food, by age 



If you buy food grown in Chatham-Kent, 
where do you buy it? 

19% 

34% 

45% 

52% 

60% 

Pick your own 

Directly from local producers 

Farmer's market 

Farmer's stand 

Grocery store 

n=1180 



If you buy food grown in Chatham-Kent, 
where do you buy it? 

ÅThose with lower incomes were more likely to buy 
ŦǊƻƳ ǘƘŜ ƎǊƻŎŜǊȅ ƻǊ ŦŀǊƳŜǊΩǎ ƳŀǊƪŜǘ 

 

ÅThose with higher incomes were more likely to buy 
ŦǊƻƳ ŦŀǊƳŜǊΩǎ ǎǘŀƴŘǎΣ ǇƛŎƪ ȅƻǳǊ ƻǿƴΣ ŘƛǊŜŎǘƭȅ ŦǊƻƳ 
local producers 

 

ÅAccessibility is related to income 



1% 

4% 

9% 

11% 

27% 

28% 

32% 

35% 

I don't like local food 

Buying local is not important to me 

I don't have transportation to seek it out 

I don't know where to find local food 

There is not enough local food available 

I don't have time to seek it out 

Local food is too expensive 

Not sold where I shop 

n=838 

What prevents you from buying more 
local food from CK? 



1% 

4% 

9% 

11% 

27% 

28% 

32% 

35% 

I don't like local food 

Buying local is not important to me 

I don't have transportation to seek it out 

I don't know where to find local food 

There is not enough local food available 

I don't have time to seek it out 

Local food is too expensive 

Not sold where I shop 

n=838 

3 of top 4 barriers 
relate to access 
and availability 

What prevents you from buying more 
local food from CK? 



Buying local food: Challenges 

ÅMajor challenges identified were time and effort 

άώ.ǳȅƛƴƎ ƭƻŎŀƭ ƛƴ /Yϐ ƛǎ ŀ ǿƘƻƭŜ ǿŀȅ ƻŦ ƭƛŦŜΦ  Lǘ Ƙŀǎ ǘƻ ōŜ ǊŜŀƭƭȅ 
important to you because you have to plan your whole life 
around it. You have to make a trip every Saturday morning to 
ǘƘŜ ŦŀǊƳŜǊΩǎ ƳŀǊƪŜǘΣ ȅƻǳ ƘŀǾŜ ǘƻ ŘǊƛǾŜ ƻǳǘ ǘƻ ǘƘŜ ƻǊŎƘŀǊŘ ƻǊ 
ǿƘŀǘŜǾŜǊΦ  LǘΩǎ ƴƻǘ ŎƻƴǾŜƴƛŜƴǘΦέ  

-General Focus Group, Chatham 



Local food: What about cost? 

ÅPerception that the cost of local depends on where 
you buy it 

άLŦ ȅƻǳ Ǝƻ ǘƻ DȅǇǎȅ YƛƴƎ ƻǊ {ŀǊŀƘΩǎ 
ƛǘΩǎ ƭŜǎǎ ǘƘŀƴ ƛŦ ȅƻǳΩǊŜ ƛƴ ǘƘŜ 
grocery store because they are 
adding their mark-ǳǇ ǘƻ ƛǘΦέ 
 

-Seniors Focus Group 
 

ά!ǘ ŀ ƎǊƻŎŜǊȅ ǎǘƻǊŜ ƛŦ ƛǘ ƛǎ ƭƻŎŀƭΣ 
usually it is more. At a market 
ȅƻǳ ǿƻǳƭŘ ƎŜǘ ŀ ōŜǘǘŜǊ ŘŜŀƭΦέ 
 

-Seniors Focus Group 



Local food: What about cost? 

άL ǘƘƛƴƪ ώƭƻŎŀƭ Ŏƻǎǘǎϐ ƳƻǊŜ ǘƘŀƴ ƛƴ ǘƘŜ ǎǘƻǊŜΦ  ¦ƴƭŜǎǎ ȅƻǳ ōǳȅ ƛƴ 
bulk.  Like if you buy squash bulk, you can maybe buy it for fifty 
ŎŜƴǘǎ ŀ ǎǉǳŀǎƘΣ ǿƘŜǊŜ ŀǎ ƛƴ ǘƘŜ ǎǘƻǊŜΣ ƛǘ Ŏŀƴ ōŜ о ǎƻƳŜǘƘƛƴƎΦέ 
 
ά.ǳǘ ƛŦ ȅƻǳ ōǳȅ ŀ ŎŀǎŜΣ ƛǘΩǎ ǊŜŀƭƭȅ ŜŎƻƴƻƳƛŎŀƭΦέ 
 
ά¸ŜŀƘ ǿƘŜƴ ȅƻǳ ōǳȅ ŀ ōƛƎ ŀƳƻǳƴǘΦέ 
 
άL ōǳȅ ŀ ƭƻǘ ƻŦ ǎǉǳŀǎƘΣ ǘƘŜƴ L Ƨǳǎǘ ŦǊŜŜȊŜ ƛǘΦ L Ŏŀƴ ƛǘ ƻǊ Ǉǳǘ ƛǘ ƛƴ 
ǘƘŜ ŦǊŜŜȊŜǊΦέ 

-General Focus Group, Thamesville 

ÅPerception that local can be economical in bulk, but 
requires food skills, ability and knowledge  



Local food: What about cost? 

ÅIn August 2012, conducted a sample of fruit and 
veg available throughout CK, in grocery stores, 
markets, farm gates/stands, convenience stores 
 
ÅAverage cost of fruit and vegetables available in 

August in CK: 
 
ïFrom CK: $5.30/kg 
ïFrom ON: $5.03/kg 
ïFrom Canada: $4.26/kg 
ïFrom outside Canada: $4.99/kg 

Price of local is 
something we are 
still investigating! 



ÅLargely a factor of availability, convenience 
ïPeople want to buy local food at the grocery store where 

they shop for the rest of their food 

 

ÅStrong relationship with age, more so than income 
ïOlder residents most likely to purchase local food 

ïCost is a barrier, but not the most important one 

 

ÅLocal food outside the grocery store may be 
cheaper, but harder to get 

Summary: Purchasing local food in CK 



WRAP UP:  
BRINGING IT ALL TOGETHER 



ÅLocation of grocery stores in CK has created food 
deserts 

 

ÅVery difficult to access healthy food in CK without a 
ǾŜƘƛŎƭŜ όƎǊƻŎŜǊȅ ǎǘƻǊŜǎΣ ŦŀǊƳŜǊΩǎ ǎǘŀƴŘǎΣ ƳŀǊƪŜǘǎύ 

 

Å Accessing local food is not easy for anyone in CK ς 
have to organize your whole life around it 

Major themes: Access and availability 



ÅPerceived as fresher, tastier, healthier, but also more 
expensive 

 

ÅSome residents are willing to pay more for it, some are 
ƴƻǘΣ ǎƻƳŜ ǊŜǎƛŘŜƴǘǎ ǎƛƳǇƭȅ ŎŀƴΩǘ  

 

ÅAbove all, people want greater convenience, more local 
produce in grocery stores 

 

ÅPerceived as important to support the community, 
people recognize that farmers need to make a living  

Major themes: Local Food 



ÅFarmers worry people are becoming more and more 
ŘƛǎŎƻƴƴŜŎǘŜŘ ŦǊƻƳ ǿƘŜǊŜ ŦƻƻŘ ŎƻƳŜǎ ŦǊƻƳΣ ǿŜ ŘƻƴΩǘ 
ǳƴŘŜǊǎǘŀƴŘ ƛǘ ŀƴȅƳƻǊŜ ŀƴŘ ǘƘǳǎ ŘƻƴΩǘ ǾŀƭǳŜ ƛǘ 

Major themes:  
Disconnect with Local Food 

άCƻǊ ǇŜƻǇƭŜ ǘƻ ƴƻǘ ǳƴŘŜǊǎǘŀƴŘ ǿƘŀǘΩǎ ƘŀǇǇŜƴŜŘ ŀƴŘ 
what goes into their food before it gets to their plate, 
and what the farmer in the field is actually doing to 
produce food for them, if they actually understood 
what is happening they would value the food and 
ǘƘŜȅ ǿƻǳƭŘ ǾŀƭǳŜ ǘƘŀǘ ƛǘ ŎŀƳŜ ŦǊƻƳ /ŀƴŀŘŀ ƻǊ /YΦέ 
 

-Farmers Focus Group 



ÅWhen we lose sight of where food comes from, food itself 
loses its value ς ƻƴƭȅ ǾŀƭǳŜ ōŜŎƻƳŜǎ άŎƘŜŀǇέ 

Å Interesting parallel: When food become too cheap and 
abundant, it become disposable ς we waste a vast amount of 
food compared to other cultures 

Major themes: Value of Food 

άL ŘƻƴΩǘ ƭƛƪŜ ǿƘŜƴ ǿŜ Ǝƻ ǘƻ ǎƻƳŜƻƴŜΩǎ ƘƻǳǎŜ ŀƴŘ ǘƘŜȅ ǘƘǊƻǿ ŦƻƻŘ 
in the garbage ς L ƘŀǘŜ ƛǘΧǎƻ Ƴŀƴȅ ǇŜƻǇƭŜ ƴŜŜŘ ŦƻƻŘ ǊƛƎƘǘ ƴƻǿΦέ 
 
άώLƴ /ŀƴŀŘŀϐ ƛǘ ƛǎ ƪƛƴŘ ƻŦ ƴƻǊƳŀƭ L ǘƘƛƴƪΦ ¢ƘŜȅ ŘƻƴΩǘ ǿŀƴǘ 
ώǎƻƳŜǘƘƛƴƎϐΣ ǘƘŜȅ ǘƘǊƻǿ ƛǘ ƛƴ ǘƘŜ ƎŀǊōŀƎŜΦέ  

-Immigrant and Newcomers Focus Group 



Major themes: Value of Food 

άtŀǊǘƛŎǳƭŀǊƭȅ bƻǊǘƘ !ƳŜǊƛŎŀƴǎΣ ƭƻŎŀƭƭȅ ƘŜǊŜΣ ōǳǘ ƴƻǘ Ƨǳǎǘ ƘŜǊŜΣ 
ǿŜ ŘƻƴΩǘ ǘƘƛƴƪ ŀōƻǳǘ ǿƘŀǘ ǿŜ ŀǊŜ ǿŀǎǘƛƴƎ ōŜŎŀǳǎŜ ǿŜ ŀǊŜ 
very much a throw-away society. If you think of how little 
people in other parts of the world have to subsist on, they 
eat every little part of the vegetable ς ǘƘŜȅ ŘƻƴΩǘ ǘƘǊƻǿ ŀǿŀȅ 
a whole head of lettuce because a few leaves are rusty. They 
ŀǊŜ ŜŀǘƛƴƎ ǘƘŜ ŎƻǊŜ ŀƴŘ ǘƘŜ ǊƻƻǘΦέ 

-General Focus Group, Ridgetown 



ÅKnowledge of food, where food comes from is being 
lost in younger generations 

 

ÅPeople are losing the ability to cook, feed themselves 

 

ÅCritically important for young low income individuals 
ς most vulnerable group 

Major themes:  
Food knowledge, awareness and skills 



Major themes: Education & Food Skills 

ά²ŜΩǾŜ ǊŀƛǎŜŘ ŀ ƎŜƴŜǊŀǘƛƻƴ ƻŦ ŎƘƛƭŘǊŜƴ 
ǘƘŀǘ Ŏŀƴ Řƻ ǉǳŀƴǘǳƳ ǇƘȅǎƛŎǎ ōǳǘ ŎŀƴΩǘ 
make good nutritious choices for 
ǘƘŜƳǎŜƭǾŜǎ ƻǊ Ŏƻƻƪ ƻǊ ǇǊŜǇŀǊŜ ŦƻƻŘΦέ 
 -General Focus Group, Chatham 

ά[ƛƪŜ ŀ ƭƻǘ ƻŦ Ƴȅ ŦǊǳƛǘ ŀƴŘ ǾŜƎŜǘŀōƭŜǎ 
when they go on sale and I have them in 
[the fridge], they tend to go bad because 
other than my peppers and spaghetti I 
Řƻƴϥǘ ƪƴƻǿ ǿƘŀǘ ǘƻ Řƻ ǿƛǘƘ ǘƘŜƳΦέ 

-Low Income Mothers Focus Group 



ÅPoorest access to fresh healthy food 

 

Å±ŜǊȅ ŘƛŦŦƛŎǳƭǘ ǘƻ ŀŎŎŜǎǎ ƎǊƻŎŜǊȅ ǎǘƻǊŜǎΣ ŘƻƴΩǘ ǎǳǇǇƭȅ 
food banks with fresh healthy food (not enough 
donations, too expensive to buy) 

 

ÅLacking food skills which would help to stretch their 
dollars 

Major themes: Low income challenges 



Low income challenges ς Food Skills 

ά²Ŝ ƳŀƪŜ ōƛƎ ǎŀƭŀŘǎΣ ōŜŀƴ ǎŀƭŀŘΣ ŀƴŘ ώǘƘŜ ŎƭƛŜƴǘǎϐ ƭƻǾŜ ƛǘΦ 
¢ƘŜȅ ƭƻǾŜ ǘƘŜ ōŜŀƴ ǎŀƭŀŘΦ .ŜŎŀǳǎŜ ƛǘΩǎ ƳŀŘŜ ǳǇΦ  
 
²Ŝ ώŀƭǎƻϐ ŀŘŘ ώōŜŀƴǎϐ ƛƴǘƻ ǎƻǳǇǎΧƻǇŜƴ ŀ Ŏŀƴ ŀƴŘ ŀŘŘ ƛǘΦ 
ώ¢ƘŜȅΩƭƭ ǎŀȅϐ Ψ¢Ƙƛǎ ƛǎ ƎǊŜŀǘ ǎƻǳǇΦΩ 
 
.ǳǘ ƛŦ ȅƻǳ ƻŦŦŜǊ ǘƘŜƳ ŀ Ŏŀƴ ƻŦ ōŜŀƴǎΣ ǘƘŜȅΩǊŜ ƴƻǘ gonna take it. 
bƻ ǘƘŜȅ ŘƻƴΩǘΦ Lǘ ǿƛƭƭ ǎƛǘ ǘƘŜǊŜΦ ¢ƘŜȅ ŘƻƴΩǘ ǘŀƪŜ ǘƘŜ Ŏŀƴǎ ΨŎŀǳǎŜ 
ǘƘŜȅ ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ ǘƻ ƳŀƪŜ ƛǘΣ ǿƘŀǘ ǘƻ Řƻ ǿƛǘƘ ƛǘΦ  
 
LǘΩǎ ƳŀƪƛƴƎ ώōŜŀƴǎϐ ǎƻ ǘƘŀǘ ǘƘŜȅΩƭƭ Ŝŀǘ ƛǘΦ !ƴŘ ǘƘŜȅ ŘƻƴΩǘ ǊŜŀƭƛȊŜ 
ǘƘŀǘ ȅƻǳ ƘŀǾŜƴΩǘ ǎǘŀǊǘŜŘ ŦǊƻƳ ǎŎǊŀǘŎƘΦέ 
 

-Food Charity Volunteers Focus Group 



Suggestions for CK: What can we do? 

ÅFocus on accessibility - healthy local food should be 
accessible for everyone 
 

ÅFocus on education ς food knowledge, food 
awareness, food skills 

ïBring food programs back into our schools, focus on kids 
while they are young 
 

ÅFocus on promotion and branding of local food 

ïCK logo/sticker to promote our products, make them 
easier to find  

 

 



Major themes: Focus on kids, schools 

ά9ǾŜǊȅ ǎŎƘƻƻƭ ŀƎŜŘ ŎƘƛƭŘ ƎƻŜǎ ǘƻ ǎŎƘƻƻƭ ǎƻ ώŦƻƻŘϐ ƴŜŜŘǎ ōŜ ǇŀǊǘ ƻŦ 
the school curriculum so that nobody is left out. That would solve 
problems of poverty across the board because, you know, they are 
learning how to cook.  Every single person is learning how to cook. 
If they have gardens at school, every single person is learning how 
ǘƻ ƎǊƻǿΦ DǊƻǿΣ ŎƻƻƪΣ ŜŀǘΦ  !ƴŘ LΩƳ ƴƻǘ ǘŀƭƪƛƴƎ ƭƛƪŜ ǾŜŀƭ ǇŀǊƳŜǎŀƴ ƻǊ 
ǎƻƳŜǘƘƛƴƎ ǎǳǇŜǊ ŦŀƴǘŀǎǘƛŎ ƭƛƪŜ ǘƘŀǘΦ LΩƳ ǘŀƭƪƛƴƎ ƎƻƻŘ ƻƭŘ ŦŀǎƘƛƻƴŜŘ 
ǇƻƻǊ ƳŀƴΩǎ ŦƻƻŘ ǘƘŀǘ ŜǾŜǊȅƻƴŜ Ŏŀƴ Ŏƻƻƪ ŀƴŘ ŜǾŜǊȅƻƴŜ Ŏŀƴ Ŝŀǘ ŀƴŘ 
ƴƻ ƻƴŜ ƛǎ ƎƻƛƴƎ ǘƻ Ǝƻ ōǊƻƪŜ ƻǾŜǊ ƛǘΦ ¸ƻǳΩǾŜ Ǝƻǘ Ϸул ŀ ƳƻƴǘƘ ŦƻǊ 
ƎǊƻŎŜǊƛŜǎΣ ƘŜǊŜΩǎ Ƙƻǿ ǘƻ ƳŀƪŜ ǘƘŀǘ Ϸул ǎǘǊŜǘŎƘΦέ 

 -General Focus Group, Chatham 



ÅFood is survival - equipping people with the skills and 
knowledge to feed themselves in a healthy way is giving them 
ǘƘŜ ǘƻƻƭǎ ǘƻ ǎǳǊǾƛǾŜΧ 

άLŦ ǘƘŜ ǇƻǿŜǊ ǿŜƴǘ ƻǳǘ ŦƻǊ ǘǿƻ ǿŜŜƪǎΣ L ŎƻǳƭŘ ǎǳǊǾƛǾŜ ōŜŎŀǳǎŜ L 
ƪƴƻǿ Ƙƻǿ ǘƻ ǎǳǊǾƛǾŜΦ .ǳǘ ŀƭƭ ǘƘŜ ȅƻǳƴƎ ƪƛŘǎ ǿƻǳƭŘƴΩǘΦ 
 
¸ƻǳΩǊŜ ǊƛƎƘǘΣ ǘƘŜȅ ǿƻǳƭŘƴΩǘ ǎǳǊǾƛǾŜΦ  ¸ƻǳ ƪƴŜǿ Ƙƻǿ ǘƻ ƪŜŜǇ 
your milk, dig a hole in the ground down deep enough where it 
was very cold. 
 
YƛŘǎ ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ ǘƻ ǎǳǊǾƛǾŜΦ LǘΩǎ ƴƻǘ ǘƘŀǘ ǘƘŜȅ ŎƻǳƭŘƴΩǘ ƛǘΩǎ 
ǘƘŀǘ ǘƘŜȅ ŘƻƴΩǘ ƪƴƻǿ Ƙƻǿ ǘƻΦέ 

-General Focus Group, Thamesville 

/ƭƻǎƛƴƎ ǘƘƻǳƎƘǘΧ 


